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AN ESSENTIAL HANDBOOK 
The Complete 


RHYMING DICTIONARY 


by CLEMENT WOOD 
Find thet elusive rhym . quickly—in 


© eeeily 
bs, ' most complete end wsable boot of its 


Also —_ eeren on Rhythm, Rhyme, 
ged French 


Ent light ‘ona ell Verse, 
— These ere well Mcstroted et 
607 pp., $2.00 


WRITER’S MONTHLY 
Serinefield 3, Mocs 





NEWS and 
NEWSWRITING 


By ROBERT W. NEAL 


A helpful all-round introduction to the 
standards of news and the methods and 
practice of newspaper work. For all who 
wish an understanding of the news view- 
point, 

210 pages, $2.00 


WRITER’S MONTHLY 


SPRINGFIELD 3, MASS. 


The New 
AMERICAN 
ENCYCLOPEDIA 


A compendium of world- 
wide essential knowledge 
20,000 subjects; 500 illustrations; 


1,000,000 words. 1520 pp., size 
2 x 5% x 8 inches. Simulated 


leather binding. 
$4.00 postpaid 
WRITER’S MONTHLY 
Springfield 3, Mass. 


The Art of 
Useful Writing 


By WALTER B. PITKIN 


Covers practical writing from four 
main aspects: what to write, where 
to get the material, how-to arrange 
it, how to write it. Gives a wealth 
of practical exercises to improve 
your skill in writing anything from 
a business letter to a book. 


261 pages, $2.00 


Writer's Monthly 


Springfield 3, Mass. 











WRITERS: TRY SHORT SHORTS! 
by Reid and Bordeaux 

A lively and exhoustive analysis of the 
modern American short short story—how 
to write and where to sell. The nine types 
of the short short are expleined, and 
twelve famous stories are reprinted and 
analyzed. 

Includes 275 markets for short shorts. 


$3.00, postpaid 
WRITER’S MONTHLY 
Springfield 3, Mess. 





PRINTING and PROMOTION 
HANDBOOK 


By Daniel Melcher and 
ee Larrick 


386 pages, 6 x 9, illustrated, $6.00 


Shows how to plan, order and use | gers 
pamphlets, per odicals, books, displays, art- 
work, paper, films, mailing services, etc. In 
short, shows how to get professional results 
+ + + at low cost... by choosing the right 
process and the right | printer. 


Order from: 


WRITER’S MONTHLY 
Springfield 3, Mass. 
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TRAINING IN 
VERSE WRITING 


The eppeal of poetry is irresistible. A good 
m has many existences after the first print- 
ing; it is published over and over, and clip- 
pings are treasured by readers until the paper 
is worn out. 

Our personalized course in Poetry Writing is 
taught on broad and sound lines, without ex- 
clusive attention to any one cult or idea among 
poets If is a course for persons who feel the 
impulse for poetic expression yet who reelize 
thet expert and sympathetic guidance and 
Criticism would be of help. 

Its thirty lessons cover the entire range of 
poetic technique and call for the writing of @ 
considerable number of poems, es well as 
poetic fragments in various forms as exercises— 
all under persons! direction. 

The terms are reasonable. For information, 


address 
THE 
HOME CORRESPONDENCE 
SCHOOL 
Dept. WM Springfield 3, Mass. 
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Looking Backward Edward J]. Dent 


What Makes a Good Musician? 

Paul Hindemith 
Music and the Composer Anthony Hopkins 
Imitation Mania Jobn McCormack 
First Performance R. Vaughan Williams 


Was that D-flat or C-sharp? 
Virginia Grabam 


G.K.]. 
Charles Stuart 
The Times 


Accidentals 

Wagner: A fever chart 
The String Quartet 
Heard Melodies are Sweet Colin Howard 
Music for the Countryman Constance Reed 


Mr. Christie's Hurdy-Gurdy Solo 
News Review 


Jobn Briggs 
Newsweek 


Wanda Landowska 

The Ondes Martenot 
Send 10 cents for sample copy 
Subscription One Dollar, post free 


(four issues) 


MUSICAL DIGEST 


137 THE HIGH, STREATHAM, 
LONDON 5S. W. 16, ENGLAND 








“SHORT STORY WRITING 


HOW TO WRITE, 
WHAT TO WRITE 
AND WHERE TO SELL 


Courses in Short-Story Writing, Juvenile 
Story Writing, Article & Feature Writing, 
Versification, Story Criticism. and others. 
Our moderately priced courses offer 
just what you are seeking—constructive 
criticism: frank, honest, practical advice; 
real teaching. 
Hundreds of pupils have written 
successful short-stories, articles 
and poems: have won substantial 
prizes in literary contests: are 
selling their material to leading 
magazines. 


Details sent upon request 


THE HOME 
CORRESPONDENCE SCHOOL 


Dept. 15 Springfield 3, Mass. 





What the Actor thinks of the Audience 
Jobn Gielgud 


The Old Vic and the National Theatre 
Harold Hobson 


Anything for a Laugh Bennett Cerf 
The Playboy in Paris Jobn Finegan 
Is the Theatre Dead or Dying? Peter Ustinov 


The Actor's Life: More Kudos than Cash 
Lewis Nichols 


Most Sweet Voices J. C. Trewin 
Heard in the Green Room Ed. G. K. J. 


Revolution in Playgoers’ Taste 
W. A. Darlington 


Barbara Burnbam 
Marius Goring 
Jack Chen 
Brooks Atkinson 
The Times 

J. B. Priestley 
Raymond Roden 


Style and Character 
Killing Artistic Initiative 
The Chinese Theatre 
Sagacious G.B.S. 
The Play of Plays 
Out with the Parasites! 
The New Cruelty 
Send 10 cents for sample copy 
Subscription One Dollar, post free 
(four issues) 


THEATRE DIGEST 
137 THE HIGH, STREATHAM, 
LONDON S. W. 16, ENGLAND 


97 











CREATIVE CRITICISM 


You wont to know what is right 
about your story, and how to make it 
better. You want help with technique. 


We specialize in 4ertvice 


Your story is your own and you like it, but it does not 
come up to your expectations, and you want to know why. 


The way you handle ideas, the words you use, how you 
present your characters, the way-you make your story step 
ahead: these are all ‘‘technique.’” We can help you with the 
techniques of expression, with story structure, with 





dramatic effects. 


We shall read your story with friendliness and respect; 
we will always criticize in the same way. 


We check steadily with editors; our market information 
is up-to-date. We suggest markets, but do not sell. 


FEES 


Stories Articles 
Novelettes Novels 
Constructive thoughts ebout your 
whole story organization, material, 
style; suggestions for revision; market- 
ing comments. $1.00 each thousand 
words and final fraction. Two 2500- 
word stories submitted together would 
be $3.00 each, but « 5000-word story 
would be $5.00. Minimum charge tor 
any menuscript, $2.00. 


These fees are payable in advance. 


Verse Criticism—$!.00 for each 
poem of 20 lines or less—the minimum 
price. Poems of over 20 lines and less 
than 100 lines, 5¢ a line; poems over 
100 lines, and collections of poems 
aggregating over 500 lines, 4c a line. 


Play Criticisms—$10.00 for a one- 
act drama, or for the first act _t a 
larger play; $5.00 for each additional 
act. 


They do not include postage for 


return, which you should always enclose. 


Manuscript Service Department 


The Home Correspondence School 
Springfield 3, Massachusetts 
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Experience Meeting 


Material for this department, if accepted, is paid for in longer or shorter subscrip- 
tions according to length. Contributions not longer than 300 words are preterred. 


All material must be double-spaced. 


HAVE YOU A 
HOBBY 


Hobby Reporter a 
craftsmanship 
n of 


You'll find the 
mental bank of ideas 
hobbies, capturing the imaginatt 
the great American drama Who 
Fashions The Human Mind >} ’ 
graphs and feature arti 

stant guice to somett 

enterprise You're 

the moment you 

each issue of the 

Subacription $1.50 a 


HOBBY REPORTER 
Dept W Penacook New Hampst 





WRITERS 
WORK TO DIRECT ORDER ONLY! 
Title Mag Price 


$175.00 
250.00 
495.00 


a. | have written and sold the above articles 
plus 1000 others in 
over 100 different national magazines 

b My students WRITING AND SLANT 
ING TO DIRECT ORDER ONLY—are 
featured today in sc 
publications 
I have deve oped a NEW COMPLETI 
LY PERSONAI ABSOLUTELY IN 
DIVIDUAI Course f Article Writing 
SLANTING YOUR PERSONA! TAI 
ENTS AND INDIVIDUAL MATERIAI 
TO SPECIALIZED MARKETS 
No offer AS UNIQUI AS DIFFERENT 

AS PRACTICAL—FOR THE BEGIN 
NING WRITER OR THE PROFES 
SIONAL has ever before bee made by 
a SELLING WRITER AND RECOG 
NIZED INSTRUCTOR 
Write for Terms and for FREE Pamphlet 

Writing To Direct Order Only.’ 


WILL H. MURRAY 


5703 BROADWAY CLEVELAND 4 OHIO 


Yankee Frankenstein, Sensation 
Taxicab Tidbits, This Week 
The Scorpion, True Detective 


the past 15 years to 


c of newsstand 
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Unavailable items cannot be returned. 


Stanley Greetings, Inc., Dayton, 
Ohio, returned two of my verse- 
and-idea manuscripts with this 
rejection slip notice: “We are not 
accepting any free-lance verse ma- 
terial at this time, as we have a 
staff of verse writers working for 
us exclusively. Please do not con- 
tact us, or send in any verses, 
unless we contact you.” 

Gartner and Bender, Inc., 1104 
South Wabash Ave., Chicago, en- 
close with their rejection slip a 
sheet which gives “Tips” on their 
requirements. They prefer verse 
The lan- 
guage “should be simple but not 


from four to six lines. 


trite, gay but not flippant, sincere 
but not effusive.” They suggest 
that writers avoid trite rhymes 
and any suggestions of gloom or 
Each verse should be 
written on a separate sheet of 


sadness. 


paper, and each sheet should con- 
tain your name and address. They 
add, “To insure return of your 
manuscript, always include a self- 
addressed stamped envelope.” 
Some of the greeting card com- 


panies pay 25c per line; others 
pay 50c per line. Still others pay 
from $2.50 to $10 per verse or 
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idea accepted; payment made 
upon acceptance. 

and_ clever 
picture ideas are always in de- 
mand, 
Cards. 


Be very careful not to mention 


Humorous verse 


especially for Everyday 


any physical defects that might 
offend. I thoughtlessly used a line 
about “Letters that stutter” mean- 
ing repetition of sending letters. 
Needless to say, I did not sell that 
verse! No National Organization 
should be mentioned. If you have 
mentioned ‘““The Eastern Star” 
instead of “The Star in the East”, 
you will have to rewrite your 
verse.—T. A. C. 


Most writers of non-fiction fre- 
quently need pictures to illustrate 
their material, but as many of us 
are not able to do our own pho- 
tography we depend upon the 
local commercial photographers. 
This is all right when we need 
pix of contemporary people or 


places, but when we need material 


pertaining to a bygone day the 
problem becomes more serious. 
Fortunately I have recently 
discovered that the Los Angeles 
Public Library has a Photostat 
Service, whereby any picture in 
any of its books may be repro- 
duced and used in connection 


with manuscripts for magazine 
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The Best Way to Get Started 


WRITING FOR 
MAGAZINES 


Develop the working habit un- 
der the personal direction of 
an experienced writer or editor. 


HE MAGAZINE INSTITUTE, a 

private school completely owned 
and operated by successful editors and 
writers, offers a series of fascinating 
assignments designed to get you started 
and keep you writing. They are sent 
regularly to your home, where you 
work on them in spare time. They give 
you a chance to polish your style the 
way professional writers polished 
theirs—by writing continually. 

You may concentrate on either short 
story or article work, advancing as 
rapidly as your ability warrants. 

Every assignment you submit is re- 
turned with detailed criticism. 


FREE CATALOG 


Writers themselves active in the magazine 
field help you find your best outlets, often 
suggest markets you might never have heard 
of. Send the coupon today for the free 
catalog which tells you 
how you may get started 
toward a writing career. 





VETERANS! 
This course 
approved for 
veterans’ training 


THE MAGAZINE 
INSTITUTE, Inc. 











Dept. 473-B, 50 Rockefeller Plaza 
Rockefeller Center, New York 20, N. Y. 


The Magazine Institute, Inc. 

Dept. 473-B, 50 Rockefeller Plaza 

Rockefeller Center, New York 20, N. Y. 
Please send without 

obligation, to: 


your free catalog, 


Name 


Address 


(1) Check here if eligible under G.I. Bill 
(Inquiries confidential. No salesman 


uaill call.) 














Basic 
Realistic 
Functional 
Authoritative 
Stimulating 


Writing Articles 
A NEW course 


Offered by 


Home Correspondence Sehoel 
Springfield 3, Massachusetts 











A CIVIL SERVICE 
MANUAL 


by EWART, FIELD AND MORRISON 


Volume I. Arithmetic, Elements of Accounts 
and Examination Problems. 

Volume 11. English and allied subjects in- 
cluding Punctuation, Correct Use of Words, 


Letter Writing and Composition, Report 
Writing, Plain Copy, Rough Draft, Copying 
and Correcting Manuscript, Reading Ad- 
dresees, Abbreviations, Stenography, Type 
writing and Filing. 

Volume III. Geography, Civil Government, 
Constitution of the United States, Spelling, 
Postmaster’s Money Order Account, Sorting 
and Routing Mail, Psychological Tests. 


Postpaid, per set, $4.00; 
per volume, $1.50 


If you ere interested in Cwil Serv- 


ice preparation, you should send at 
once for a set of these helpful books. 


WRITER’S MONTHLY 
SPRINGFIELD 3, MASS 
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publication. Therefore, if your 
subject is a person, place or proj- 
ect of historical interest, find those 
books in your public library which 
contain the illustrations you need 
for your own article, and ask to 
have these pix made. The charge 
is small, usually ranging from 30c 
to 50c per print, according to size. 
I have used these glossy prints for 
various articles, to every editor’s 
complete satisfaction. 

I can speak only for the local 
library, but I assume the same 
service may be had from the li- 
braries in other cities as well. 
However, if your library does not 
supply this service and you must 
have such illustrations, borrow the 
needed volumes and have a photo 
service make the prints for you. 

—J.L. 


If you write articles and are in 
doubt about where to send them, 
letters of inquiry will save much 
time and postage. A number of 
magazines are open markets for 
fiction writers, but often their 
articles are staff-written or their 
requirements are for specific sub- 
ject matter or length. 

Correct preparation of manu- 
scripts will not sell a story or 
article, but any editor will appre- 
ciate observance of such details 
as name and address of author in 





Experience Meeting 


the upper left-hand corner of the 
title’ page; approximate number 
of words in the right-hand corner 
of the same page; double spacing; 
ample margins, and typewritten 
pages. Every free lance writer 
should know these things, but 
unfortunately, many poorly pre- 
pared manuscripts are submitted 
to agents and publishers. If you 
want your work to gain attention 
and make a good impression, see 
that every manuscript you send 
out is in the best possible order. 

—M.A. A. 


Farm and Ranch, Dallas 2, 
Texas, is returning all contribu- 
tions to their “Favorite Animal 
Story” Department because they 
now have enough good stories for 
the next two years. Practical farm 
articles for the Texas, Oklahoma, 
New Mexico, Louisiana areas are 
given prompt attention. Payment 
runs from a cent a word up. One 
of my shorter articles brought 
two and a half cents a word. 
They also use practical home- 
making articles. 

Southern Agriculturist, Nash- 
ville, Tenn., doesn’t seem to be 
buying much judging from the 
current issues. Are very slow to 
report on material submitted. 

Progressive Farmer, Birming- 
ham 2, Ala., has started a tall 
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Sells to Best Magazines 


“Since working with 
Palmer I've been able to 
sell to the Post, Ameri- 
can, Coronet, Esquire, 
Liberty, and other top- 
pay magazines. I received 
more than $500 in royal- 
ties for radio broadcasts 
based on one article. It’s 
the finest course any- 
where.'’—Keith Monroe, 
Santa Monica, Calif. 


New Opportunities Now 
for Fiction-Trained Writers 


More and Better Short Stories, Novels, 
Mysteries, Articles, Plays... Wanted for 
Magazines, Trade Journals, Newspapers, 
Books, Radio and Motion Pictures. 

Never were editors more eager to_ buy. 
They would rather buy than reject. Why? 
Because their salaries depend upon finding 
good material. 

If your material is not selling or paying 
enough, it may not be because you lack tal- 
ent, but that you lack technique or the ability 
to put human interest into your work. 

How to acquire technique—how to create 
human interest—these are the unique features 
of Palmer Training. For 30 years, Palmer has 
helped hundreds of new as well as established 
writers find the most direct road to recognition 
and profit through fiction training. 

Learn at Home. Free Book Tells How 
To learn how Palmer home 
study training can help you, 
send for free book, “The Art} Approved 
< yee Salable Stories,”’ for 
which explains Palmer's unique 

mtied of tie fr tee 
est pay as a writer. Send today. 


PALMER INSTITUTE OF AUTHORSHIP 
EST. 1917 
Member, National Home Study Council 


Desk K-30, 1680 N. Sycamore 
Hollywood 28, Calif. 


Retail ner Ee EE GD 
t R E E Palmer Institute of Authorship 
BOOK 1680 N. Sycamore Est. 1917 
Hollywood 28, Calif. Desk K-30 
i Please send me free book explaining how 
Palmer home-study training may help me 


income from writing. No | 
salesman will call. 
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Classified Advertising 


not less than 3 = Iines 


Rates $0¢ a line; 


accepted. Remittance 


must accompany order. Count five average 


words to a line; mame, address, and initials 


must be counted. Forms close 25th of second 


preceding month. Rates Display Adver- 


tising on request 
TYPING AND REVISING 


CALIFORNIA 


Frienoty, Exprrat Hriep. What every writer 
needs. Modern professional polish incorpo 
rated, writer's personality and style retained 
21 years’ satistactory service to world-wide 
chentele Editing, revising, rewriting, ghost 
writing, instruction. Books, stories, speeches, 
articles, poems, fiction, non-fiction, text books, 
etc. Minimum $6.50. Rates. Writer learns by 
comparing Inma A. Gwin (Mrs. W. E.), 
2140 Empire St STOCKTON, CALIFORNIA 
(San Francisco 1918 to 1943) 


Crrative Writers, Por Honest 
and analysis. College Professor, teacher of 
Creative Writing, poet, criti Individualized 
course ($5 per ietter) ALLEN E. Woopatt, 
PhD 1025) Wilshere Avenue Stockton, 
California 


riticism 


GEORGIA 


MANUSCRIPTS accurately typed, 60¢ per 1000 
Miner corrections. Carbor Mrs f L. De 
GrRorn, 19 W. Perry St.. Savannah, Georgia 


ILLINOIS 
MANUSCRIPTS neatly type 1S¢ per thousand; 


Minor corrections, carbon free. ISaABFL HINES, 
Box 148, Newt Bilor 


INDIANA 


EXPrRIFNCIHD in preparation of author's man 
uscripts, including expert typing Typing 
alone, SUE per 1000 words DNA HFRRON 
1810 Lexineton Ave Indianapolis, Ind 


corrections ne carber 


P. O. Box 95, Per Ind 


MA M 
1a 


MORGAN, 


MANUSCRIPT TYPING. SU¢@ per thousand: minor 
Al 
af 


MAINE 


MANUSCRIF TYPIN nea 
Manuscripts that ¢ ar 
Rates, 8v¢ per 10 rds. Ne 
104 Oak Street, Portland, Maine 


MICHIGAN 





Writer's Monthly 


story department, paying five dol- 
lars for each tall tale published. 
They have eight or nine other 
departments written by their 
readers: Country Voices, Country 
Things I Love Most, Handy De- 
vices, Happy Old Folks, Mistakes, 
Pickin’s, Fine Seams, and Farmers 
Say—. Articles should be accounts 
of farm operations and they want 
photographs to accompany the 
articles whenever possible. They 
report promptly and rejected ma- 
terial is returned with a helpful 
letter giving their requirements. 
They use a little verse, 
usually not over sixteen lines. 


very 


When writing for farm maga- 
zines I find that carefully written 
accounts of farm demonstrations 
bring a slightly higher rate, but 
stories of practical farm manage- 
ment not intended as a demonstra- 
tion bring checks more promptly 
if some outstanding details can be 
stressed. 


Household Magazine, Topeka, 
Kansas, pays well for gardening, 
food, child care, and _ building 
articles although they do not buy 
a large amount of material. Hol- 
land’s Magazine uses much the 
same type of material but slanted 
for the southwestern states. Hol- 
land’s is published in Dallas, 
Texas. Both magazines use a little 
short verse.—M. Ss. 





Exbenence Monthly 


As a beginner, exploring various 
ways of entering the writing field, 
I’ve discovered that local radio 
stations offer excellent opportu- 
Almost every city today has 
commercial programs, is anxious 


nities. 


to give “time” to civic organiza- 
tions such as the Parent-Teachers 
Association and to international 
organizations such as the United 
Nations Association and_ the 
World Federalists. 

Writing dramatic script on ac- 
tivities of the United Nations is 
hard work. It calls for hours of 
research and absolute accuracy in 
portraying facts. Moreover, these 
small radio stations are proud of 
the programs they put on the air, 
and no radio writer should have 
the idea that he can coast through 
a program on a slipshod job. 

Since there is no remuneration, 
the field is wide open for begin- 
ners, and they are more than re- 


paid in “experience”.—B. w. F. 


One dollar for every idea you 
can think up on new uses for but- 
tons is offered by B. Blumenthal 
& Co., Inc., 1372-82 Broadway, 
New York 18, New York. Better 
first send them a stamp for their 
booklet, “It’s All Done With But- 
tons” to insure yourself against 
duplicating any of their already 
accepted ideas. Samples: Make 





TYPING AND REVISING 


MISSOURI 


MANUSCRIPTS TYPED: neatly and accurately. 
Carbon and extra first page free. 40¢ per 
1000 words. EtveT BLOOMFIELD, 3741 Walnut 
wis Kansas City 2, Mo. 

Exprrt MS, TYPING, all “extras” 40¢ per 
1000; poetry, 1¢ line: rompt service. EULA 
Wotrr, 610 Indiana, Kansas City, Mo. 
MANUSCRIPT TYPING, 
nor corrections; carbon. 
Avondale, St. Louis 20, 


NEW YORK 


S0¢ per thousand; mi- 
LISFYTE CRIDER, 3729 
Missourt. 


We Witt Typr your manuscripts neatly and 
accurately for 50 cents per 1000 words. Prompt 
and reliable service guaranteed. Lois HiLts, 
Author's Typing Service, RD #1, Canisteo, 
New York. 


“PENNSYLVANIA 


MANUSCRIPTS TyPrp promptly, neatly and 
accurately, S0¢ per Drom words. Book or 
novel-length MSS. MarGaRET SCHOCK, Box 
584, Bryn Mawr, Pa. 


TEXAS 
TYPING. Free “carbon. 
RutH Haccerty, Box 


EXPFRtT MANUSCRIPT 
S0¢ per 1000 words. 
195, Highlands, Texas. 


BOOKS 


UsEp Books AND Courses ON ~ WritInc 
bought, sold, rented, and exchanged. Details 
free. SMITH INSTRUCTION EXCHANGE, 84 
Washington, Peabody, Mass. 


Were To SELL Macs AZINE ArticLes (Allard 
and Lin) lists and classifies over 1400 maga- 
zines regularly buying non-fiction. Order direct 
from publisher, $2.50, postpaid, on money- 
back guarantee. Wm. C. BROWN COMPANY, 
Publishers, Dubuque, “lowa. 

Tut AMATFUR CAMERA JOURNALIST & FEA- 
TURF WRITER, Germantown 4, Tennessee. 
Current issue 25¢. 


WSCRLANEOUS 


Orci INAL PL OTS created from published stories 

without plagiarizing. Makes writing easier, 
more salable. Folio shows how. 50¢. Guar- 
anteed. WRITECRAFT, _Gurnee 5, Il. 





ILLUSTRATE your stories—articles with photos: 
5 x 7 Glossies, oY subject, $1.00. Scenes shot 
to your order, $2.00. We do enlarging: 5 « 7 
from your esa 25¢; 8x10 for 40¢. 
Mimeographing postcards, 75¢ hundred, plus 
card cost. ALMON, Box 1745, Louisville, Ky. 
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textbook 
num 


A COLUMNIS 
rrespondence course t limited 
stamp for 


Bicome 
omers ¢ 
her Circular tree Send my 
talk or Column Writir and Columnists 

fen Arip, 1141 Seventh St., Hermosa Beach, 
Calif 

Not sell 


sympathetic 
Street, New 


cked? 
honest, constructive 
MAIN, 7 harles 


AUTHORS IN TROUARLI 
nef ery 

help. Mary 
York City 14 


SHorr Fraruxrs sell quickly. Where to get, 


how to write, where to sell Folio, 25¢ 
WRITFCRAFT 


TOOLS FOR YOUR TRADE 


Gurnee $, Ill 
HOW to WRITE ARTICLES that SELL $2.25 
CONFESSION FORMULA & TECHNIQUE i1.(9° 
THE NOVEL: Pi-n & Pro ucticn 1.69* 
JUVENILE FORMULA & TECHNIQUE 1.00° 
(*mimevgraphed booklets) 
COPY of HOW TO PLOT 
with $3.00 ORDER 


HUGH L. PARKE WRITERS AGENCY 
389 Tuxedo Avenue Detroit 3, Michigan 


FREE STORIES 





WRITE SONGS? 


4 Magazine Just for Songwriters! 
Vital articles on writing & selling songs 


Monthly contest Songsharks exposed 


Sample, 20c; $2 a year 
(Canada, Foreign: 25c & $2.50) 
SONGWRITER’S REVIEW 


1650-H Broadway, New York 19, N. Y 





BOOK MSS. WANTED 
Novels, Religious Books, 
published on a NEW PLAN. 
POETRY BOOKS $129.50 
WRITE 
THE STORY BOOK PRESS 
1435 Second, Dallas 10, Texas 





GOT A HOBBY? 


Interesting hobby magazine, expertly printed 
on slick paper, covering many hobbies, only $! 
for 12 issues. Contains no articles on world af- 
fairs, politics—just hobbies! Don't just wish you 
were 6 subscriber .. . be one now! 


ANTIQUE & HOBBY CHATTER 
Box 115W Highland Stetion 
Los Angeles 42, California 
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cuff links, earrings, bracelets with 
buttons; decorate 
chairs, etc., with buttons. 

A one hundred dollar bond is 
offered weekly by com- 
mentator Sheila Graham for best 
letter on the following: “What’s 
Wrong With Hollywood, or 
What’s Right With Hollywood.” 
Letters must be 200 words or less; 
are judged on merit and original- 
ity. Address Sheila Graham, % 
Mutual Don Lee, Hollywood 28, 
California. 

If you can write a four-line 
riddle-jingle of 25 words or less 
about a famous United States 
landmark, you may win a nice 
merchandise prize. The Welcome 
Traveler’s radio program paid off 


lamp-shades, 


movie 


one: “Its name means 
freedom. To Harry it’s home. 


This midwestern city to many is 


for this 


known.” The answer, of course, 
was Independence, Mo. Put the 
answer to your jingle at the bot- 
of the page and mail to 
Welcome Travelers, P. O. Box 
1200, Chicago 90, Ill. They judge 
weekly and do not hold entries 
over. Tune in at 10 A.M., ES. 
Time, Monday through Friday, 
NBC, and you’ll decide the offered 


tom 


prizes are well worth your trouble! 


Our daily papers have the most 





Experience Meeting 


uninteresting announcements of 
Sunday services concerning the 
local churches in each Saturday 
edition. They bore me, and I 
doubt if even the pastor or Sun- 
day School superintendent read 
them unless they get a satisfaction 
out of seeing their names in print. 
This is one field in which I think 
we writers have failed. Surely our 
churches are very important insti- 
tutions in our American life, so 
why haven’t we been writing up 
our Church news and announcing 
our services in an_ interesting 
manner? 


There is much, each Sunday, 
that would make good news fea- 
tures if we’d open our eyes to the 
possibilities. There are also class 
activities carried on through the 
week that are packed with hu- 
man-interest incidents. Check on 
the teen-agers. Their lively activi- 
ties will make headlines. Then 
there is the behind - the - scene 
action of the various church so- 
cials that make good reading. 
Catch the church leaders in every- 
day life. The public will welcome 
these news shorts and through 
them we can introduce coming 
events. In addition to obtaining 
good practice, and perhaps small 
checks, we will benefit our 
churches and put interesting read- 
ing before the public... p. 
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W A N T E D agents everywhere 


to sell magazine subscriptions. 
Liberal commission. Write 
DELONG SUBSCRIPTION 
AGENCY, INC., Lafayette, 








Indiana. 




















I Want to Contact 
New WRITERS 


who are interested in cashing checks of $1 to 
$100, offered every day. The easiest way to 
write for Pay. No previous experience nec- 
essary. Send for FREE DETAILS. No 


obligation. 


SAUNDERS M. CUMMINGS 
468-5 Independence Bidg., Colorado Springs, Colo. 





B) SOCIAL 


Conveneenns Club 


XPERIENCE the thrill of romance thru this select club! 
Se a letter. This club is condacted on a high 
lane to help lonely, mes and women 
ind cunpelibhe friends. Discreet, coatidential service . 
Vast nationwide membership. Est. 1922...Sealed pasticu- 
lars FREE. EVAN MOORE, fox 968, Jacksonville, Florida 
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Give Your Personal Stationery 
the “NEW LOOK’ 

Have Your Name and Address 
PRINTED IN GOLD 
(Not an ink—it’s a metallic job) 

50 814,x 11 Folded Sheets 

50 63/4 Size Envelopes 

Sheets are 20-Ib Hammermill] BOTH 
Bond (watermarked). Enve-| FOR 
lopes are high grade white 
wove. Remittance must ac-| $2.98 
company ordet. No C.O.D.’s]  post- 
please. Please print your name] paid 
and address plainly. 


QUALITY WORKMANSHIP 
Send all orders to 
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29 Worthington St. Springfield 3, Mass. 
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SUPPORT YOUR 1950 FUND CAMPAIGN 





IMPROVING YOUR 


VOCABULARY 


By CLARENCE STRATTON 
333 pages, 6x9, $3.00 


Now, to help you develop this asset to 
the fullest—to aid you in talking and writ- 
ing more impressively, a well-known expert 
on correct English usage prepared this 
new quick-help vocabulary builder. In it he 
shows you how to master the words that 
should be part of your active vocabulary. 
He helps you make a skillful choice of 
words, and shows you how to use them 
correctly and appropriately. 


WRITER’S MONTHLY 
Springfield 3, Mass. 
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Wniter’s Monthly 


Flair, a new monthly magazine 
to be published by Cowles Maga- 
zines, Inc., 511 Fifth Ave., New 
York 17, N. Y., is in the market 
for material. “First quality non- 
1500 to 5000 
words in length, and features of 


formula -fiction,” 


the same lengths are needed. The 
Managing Editor, George Davis, 
prefers to be queried on fea- 
tures. Photographs are wanted 
for features. Editor-in-chief, Fleur 
first-class 
the 


Cowles. Payment at 


rates on acceptance, made 


first of the following month. 

A “little” magazine looking for 
and articles that 
“attempt to probe or explain the 


fiction, essays 
frustration implicit in twentieth 
century life” is Neurotica, 97 
Prospect St., Stamford 28, Conn. 
Jay Irving Landesman is the edi- 
tor, and payment is $5 per page 


on publication. 


Miss Ana Maher, the editor of 
Underworld Detective, 19 West 
44th St.. New York 18, N. Y., is 
in the market for articles, 4500 
words in length, on “current fact- 
detective cases with good human- 
interest angles.” All stories must 
be accompanied by a set of good 
Payment: $100 to 
$150 per story on acceptance; $5 


photographs. 


per photo used, on publication. 
—c. F. 
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The You 


ROP IN TO 
chat with practically any editor in 
the country and you'll be talking 
with a person who is looking for 
suitable humor for his publication. 
The reading public today wants 
to forget their troubles for awhile 
and smile their cares away, and 
these editors realize that need. As 
a result, increasing quantities of 
humorous fiction, humorous fea- 
tures, cartoons, and light verse 
are being sold by writers who are 
getting on the humor bandwagon. 

The humor field is open for the 
free-lance writer, yet, if you'll 
check the various leading markets 
for humor, you will find the same 
few names being listed over and 
over again as the authors of the 


in Humor 
Bern Sharfman 


Barring the 
well-worn writer’s complaint that 
the editors must be blood relations 


published material. 


of these chosen few, let’s analyze 
the reasons for their sales, and at 
the the reasons for 
your failure to sell regularly. 


same time 

The greater proportion of ma- 
terial in the humorous vein which 
comes into an editorial office deals 
with gagged-up versions of rocket 
trips to the moon, midgets jump- 
ing out of Kleenex boxes, and 
you. Undoubtedly, 
some of this material finds publi- 
cation, but the consistently steady 


what have 


sellers of humorous material steer 
clear of such topics. 

Of all the questions asked me 
by budding humor writers at the 
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Gagwriter’s Institute, and mailed 
to me at Comedy World, the one 
most repeatedly asked is, “Where 
can I find something funny?” 

In the answer to this lies the 
difference between an occasional 
sale or repeated sales. 

What actually is humor? It is 
something which makes someone 
else laugh. People like to laugh 
at things which they understand 
—things with which they come in 
contact every day of their lives. I 
always like to think of the humor 
writer as a person who holds up 
a mirror wherein the reader can 
see himself, or something with 
which he is familiar, reflected in 
a satirical light. 

Lying before the humor writer, 
therefore, is the richest possible 
source of material — human na- 
But that 
constantly selling humor writers I 


ture! small group of 
mentioned before, have gone one 
step further than just realizing 
where the source material lies. 
They have learned to seek out the 
humorous qualities in items and 
situations in which, to the average 
observer, there is apparently no 
few 


humor. Let me give you a 


examples utilizing short, light 
verse because of its form and the 
space limitations here 

Gaze around you wherever you 
may be. Within the range of your 


sight lies enough raw humor ma- 
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terial to keep you busily writing 
for at least one year. 

Notice that venetian blind on 
your window? Well, a little con- 
centration on that topic may 
bring forth some 


BLIND JUDGMENT 


You’ve had your day, to be quite 
blunt, 
My little venetian blind; 
For though folks can’t see me in 
front, 
I can’t see what’s happ’ning 
behind! 


If you’re a writer, you must 
certainly have some file systems 
on your desk... 


FILE SYSTEMS 


Items formerly lost in seclusion, 
Are now found in orderly confu- 
sion! 


Is there a mirror in the room? 
Well, then... 


LET’S FACE IT! 


think 
faces, 


I’m forced to look at every time 


I often about the many 


I dine; 
And, yet, it must be one of God’s 
great graces, 
That I don’t often, have to look 
at mine! 
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Are you beginning to see what 
I mean? When you take into 
consideration the fact that each 
of these small items may be re- 
written as humorous articles, car- 
gags, 
humorous endeavor, you can see 


toon and other forms of 
how your imagination can pay off 
when you concentrate on the you 
in humor, for source material. 
The rules for writing salable 
humorous material can be nar- 
rowed down to a few simple tips. 
1. Study the markets. It is 
just as important for you to know 
what is currently being used in 
humor as it is in any other writing 
endeavor. Some magazines con- 
filler 
category while others give it fea- 
ture maga- 
zines limit their humorous content 


sider humor to be in the 


consideration. Some 
to certain pet subjects. It pays to 
know market policy. The market 
listing at the end of this article 
should be of great help to you as 
a starter. You should, however, 
start compiling your own market 
list. 

2. — Be neat. 
in submission of any material to a 


Neatness counts 


magazine. Type all contributions, 
double-spaced, with a minimum 
of erasures and such. 


3.—Carry a notebook with 


you at all times. Jot down ideas, 
reactions to subjects, passing bits 
of conversation, in fact anything 


which may be future grist for 
your humor mill should be noted. 
Don’t depend on memory. 

4.— Utilize your spare mo- 
ments. The very nature of light 
verse and cartoon gags, as well as 
other forms of humor, enables 
first drafts while 
traveling, waiting for a bus, or 


you to write 
even while waiting on the shop- 
ping line. 

alert for new ideas. 
Read as much of the humor that 


the 


market as is possible. You will see 


5. — Be 
is currently appearing on 


what current topics, styles, and 
word lengths are most acceptable. 

Bear in mind that humor is a 
salable commodity in today’s mag- 
azine market. Remember, too, 
that by concentrating on the you 
in humor you will make more 
humor sales! 
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HUMOR MARKET LIST 
Saturday Evening Post, Inde- 


pendence Square, Philadelphia 5, 
Penn. John Bailey, Editor. In the 
market for short humorous prose 
This 


publication wants originality; i.e., 


and for humorous verse. 
material drawn from the author’s 
own observation and opinion of 
life. No taboos at this top market, 
but sex and liquor require a deft 
touch. Pay is tops. 

Pageant, 535 Fifth Avenue, 
New York City. Jerome Beatty, 
Jr. This market can use humorous 
fillers. Study the 
slant required. 

Stag, Empire State Building, 
New York City. Bruce Jacobs. 
Martin 
have just reorganized this maga- 
zine. Are in the market for hu- 


morous articles, non-fiction with 


magazine for 


Goodman __ publications 


strong male interest. Pay is good, 
On acceptance. 

Prom, 52 Vanderbilt 
Avenue, New York City. Claire 
Glass and 


toons appealing to teen-age girls 


Senior 


Humor articles Car- 


are desired. $25 per cartoon and 
5 cents per word for articles 
Saturday Review of Literature, 
25 West 45th Street, New York 
City. 
a number of cartoons. Study slant. 
New Yorker, 25 West 43rd 
Street, New York City. Address 


Norman Cousins. Can use 
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material to Editorial Staff. Humor 
needs are extremely specialized. 
Buys various fillers, cartoon gags, 
short fiction. 

Coronet, 366 Madison Avenue, 
New York City. Sally Brossard. 

Filler Dept.: humorous and in- 
spirational items up to 300 words, 
anecdotal style if it concerns 
famous people. 

Grin and Share It: short jokes 
with universal appeal. 50 to 100 
words. 

Our Human Comedy: lighter 
from the drama of 
everyday life. 100 to 200 words. 

Unfurled from the Show World: 
quips, quotes, and anecdotes from 
phases of show business. 25 to 200 
words. 

Pay for all departments is on 
publication and depends on length 
and importance of subject. No 
liquor, drunks, sex, gambling, or 


moments 


insanity. 

Nifty and Pack O’ Fun, 205 
East 42nd Street, New York City. 
Al Kirby. Risque cartoons, ac- 
centuating girls’ figures. $10 on 
acceptance. Paragraphs of a risque 
nature, $2 on acceptance. String 
of gags (monologue nature) of a 
risque type. 450 words. $10 on 
acceptance. 

Country Gentleman, Independ- 
ence Square, Philadelphia 5, 
Penn. J. T. Birmingham. 

Cartoons: single panel; animals 
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and situations peculiar to small 
town and rural life. No smugness. 

Light Verse: up to 18 lines. 
Prefer tricky rhyme schemes on 
subjects familiar to rural folks. 

Jokes, Anecdotes, and Tall 
Tales: 150 and under. 
Farm or small town background 


words 


required. 
Epigrams: clipped and _ origi- 
nal. Clipped items should have 
source stated. Pay is higher for 
original items. 
Newsbreaks : 


clipping and source. 


accompanied by 
Error must 
be a glaring one that gives the 
item a new twist. Error should be 
underscored. 


Pipe Dreams, 297 South High 
Strect, Columbus, Ohio. Janet 
Glixon. Wants the- following: 
embarrassing moments;  alibis; 
humorous letters (single or series). 
Pay for these is $5. Humorous 


comments on current events; 


typographical errors; humorous 


definitions and similes. Payment 


for these depends on number used. 


Good Housekeeping, 57th St. 
and Eighth Avenue, New York 
City. Nancy Goodman. Uses some 
light verse. Articles on phases of 
American life in which humor 
should come naturally and not be 


forced. 


Woman’s Day, 19 West 44th 
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Street, New York City. Mabel 
Hill Souvaine. Can use humorous 
fillers from 250 to 600 words and 
full-length features, about 2000 
words long. 


New York Times Sunday Sec- 
tion, Times Square, New York 
City. Daniel Schwarz. Uses light 
articles and verse based on and 
pertaining to news developments. 


Farm Journal, Washington 
Square, Philadelphia 5, Penn. 
Arthur Jenkins. Uses material 
new and interesting to farmers 
and their wives. Some verse and 
cartoons. 


1000 Jokes, 261 Fifth Avenue, 
New York City. Mort Walker. 
Male slant. Nothing cute or too 
mild. Short-short articles about 
350 words long. Cartoon spreads, 
ideas, features. Light verse: 4 
lines. $5 for verse, $15 for short- 
shorts. 








An Article On Your Way 
to Work -Il 


The Market 


HEN THE 
free-lance writer decides to write 
an article about the transportation 
industry the important thing for 
him to remember is to choose the 
right magazine as his market. 

Bus Transportation, 330 West 
42nd St., New York 18, New 
York. Carl W. Stocks, Editor. 
Issued monthly; 50c a copy; $5.00 
per year. Length of articles vary 
according to subject. 

Bus Transportation should be 
the primary market for the writer 
with an article about bus opera- 
tions. The magazine has many 
permanent features and the main 
articles are written in a feature 
style. Permanent features include: 

“The Ticket 


partment for 


de- 
This 


department deals with such topics 


Window”, a 
traffic men. 
as employer-employee _ relations, 
baggage problems, industrial edu- 
cation and any topic which inter- 
ests traffic 

The first part of Mr. Solomon’s 


men. 


article appeared in the February 


Ed. 


ISSUE. - 
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Raymond M. Soloman 


“Howjodoits” a feature which 
deals methods to 
improve, preserve and construct 
equipment. Subjects which are 
included in this department are 
keeping seats fit, blinkers for tow- 
ing use, jacks for transmission, 


with various 


etc. Free-lance writers will find 
a ready market for material deal- 
ing with local uses of equipment. 

“Association News’, a column 
devoted to news about local meet 
ings. Most of this material comes 


from free-lance writers. 


“News of the Road”, a depart- 


ment devoted to new ideas which 


are being put to use in the in- 


dustry. 


“Personals”, several pages of 
information concerning financial 
statements, legal decisions, deaths 


and promotions. 


Mr. Frank Kane, managing edi- 
tor of Bus Transportation, states: 
“A thorough knowledge of many 
phases of bus transportation for 
both city and inter-city is neces- 
sary before one can write an ar- 
ticle to meet with our editorial 


requirements.” 
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Mass Transportation, 222 West 
Adams St., Chicago 6, Ill. Bruce 
B. Howat, Editor. Issued month- 
ly; 25c a copy; $2.00 a year. Pay- 
ment, $15.00 per thousand words, 
plus allowance for suitable illus- 
trations. 

Mass Transportation is the 
magazine which concentrates on 
articles on top management, oper- 
ation, and maintenance of city 
transit lines. Most articles in the 
magazine are ghost written, since 
they are signed by various heads 
of public utilities. They are writ- 
ten in a news feature style, and 
run from 1500 to 2500 words. 

Mr. Howat states that he will 
“be happy to look at any material 
from free-lance writers”. 

Permanent features which can 
serve as possible markets for free- 
lance writers include: 

“Labor - Management Newslet- 
ter”, a column devoted exclusively 
to labor news. 

“Vignettes”, a department that 
includes small articles about what 
the operators are doing through- 
out the country. Any improved 
methods are reported here. 

“Periscope”, the department 
which reports on what the oper- 
ators are doing. This column uses 


primarily news items about vari- 


ous events in the transit industry. 
“About People”, is a personal 


column which includes deaths, 
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promotions and news about the 
men in the industry. 

“Mugup” is a column devoted 
to new products for industry use. 

Transport Topics, 1424 Six- 
teenth St., N. W., Washington 6, 
D. C. Morris H. Glazer, Editor. 
Weekly; 10c a copy; $3.50 a year. 

This is the newspaper of Motor 
Freight Carriers; however, it is 
important to the writer interested 
in transit operation, since many 
transit operators also own freight 
services. Also much legislation 
which applies to freight carriers 
also applies to bus operators. 

The newspaper carries articles 
about recent legal decisions, new 
developments in the mechanical 
servicing of vehicles and short 
(200-500 word) articles dealing 
with personalities in the field. 

Except for the features on per- 
sonalities, all material is written 
as straight news, including pub- 
licity for various new products. 

Traffic World, 815 Washington 
Building, Washington 5, D. C. 
Stanley H. Smith, Editor. Weekly, 
50c a copy; $20 per year. 

Traffic World is the “independ- 
ent national traffic and transpor- 
tation magazine’. All articles are 
“devoted to transportation news” 
with special emphasis on news 
concerning legislation. All articles 
are written in straight news style. 


Important features are 1000-5000 
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words in length. Permanent fea- 
tures include: 

“ICC News’, news about recent 
ICC legislation. 

“Transportation Legislation”, a 


place for the free-lance writer to 


sell stories about state laws and 
the 
State Supreme Courts. 

“New Services 


interpretations by various 

“Labor News”, 
and Products”, ‘Personal News” 
all take short articles dealing with 
each respective department. Most 
of these stories run 200-500 words. 

This magazine is the best place 
for the free-lance writer to market 
articles concerning transportation 
legislation. 

Fleet Owner, 90 West St... New 
York 6 N. Y. E. L. 
Editor. 
year. Pays $50 to $100 per article 


of three to six printed pages on 


Barringer, 


Issued monthly: $4.00 a 


acceptance. Shorts priced in pro- 
portion, 

Fleet Owner is primarily inter- 
ested in articles dealing with 
“maintenance of automotive fleet 
vehicles, (including busses and 
trucks) and fleet shop operation”’. 
This magazine demands that all 
articles be written in a news-fea- 
ture style. 


Fleet the 
primary market for the writer 


Owner should be 


interested in mechanical operation 
The 


writer can receive sample copies 


of transportation systems. 
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Motor Transportation, 66 Skin- 
ner Building, Seattle 1, Washing- 
ton. Dan P. Cheney, Editor. 
Issued monthly; $2.00 a year. 
Uses articles up to 1500 words, of 
interest to truck and bus operators 
in eleven western states. Alaska, 
and Hawaii. Pays Y2c per word. 

Motor Transportation is “West- 
ern America’s leading commercial 
All ar- 


ticles are written in feature style. 


motor vehicle magazine”. 


The editor is interested in un- 
usual experiences, new methods, 
discussion of legislative and regu- 
latory topics, comparisons with 
other modes of transportation, 
progress in the bus industry, “chow 
they did it” articles, and anything 
to do with motor transportation 
in the western states. 

The magazine is also a market 
for personals in its department, 
“What’s New Is News”. 

When the writer has an article 
about the transportation 
lems in the West, then his most 
magazine is Motor 
Transportation. On the other 
hand, Fleet Owner, while ex- 
interested in 
about the maintenance of bus 
shops, is not interested in articles 
dealing with successful advertising 


prob- 


marketable 


tremely articles 


campaigns. 

The next time you ride the bus 
home, look around. You may be 
sitting in your next story! 





Dollar Days for Writers 


Florence J. Johnson 


a SO 


often the merchants of a town 
have Dollar Days. Some have 
them once a month, some twice 
a year, others feature certain 
seasons with Dollar Days. 

I have Dollar Days in my busi- 
ness, the business of Writing. I 
don’t set a certain price on ma- 
terial that I have to offer. My 
Dollar Days bring dollars into my 
bank account through a mass 
production and selling of filler 
material. 

The writing of fillers takes time. 
If you start your day writing fill- 
ers, you will neglect that novel, or 
the short story, which has a good 
start. If you write the fillers after 
a day at typewriter working on a 
major project, you are tired and 
brain-fagged and will, therefore, 
be unable to give your fillers that 
fresh, sparkling appeal that is so 
necessary. 

I solved my problem by having 
Dollar Days. Every so often, once 
a month, twice a month, depend- 
ing on how the Idea File bulges, 
I start early and work late, whip- 


ping the gathered material into 
salable brief articles. All are brief. 
Very rarely does a finished article 
reach one thousand words. The 
majority of them are two hun- 
dred, three hundred, five hundred 
words in length. Quite a number 
are just a few sentences. 
Household hints are gathered, 
and put into the file. When Dollar 
Day comes around, I go through 
the assortment. Some are typed 
separately, and six, eight, or more 
are sorted out and sent to a mag- 
azine. Maybe there are three or 
four that can be combined into 
an article. Today, I noticed that 
it won’t be long before an article 
on “Corks” will be in the mail. 
Letters to the editor. Do you 
or don’t you like certain stories? 
I read a magazine. An article or 
a story stands out. I either agree 
or disagree, Either way, it is the 
source of a letter. The editor is 
publishing a magazine for reader 
appeal. The fact that the maga- 
zine sells doesn’t answer all the 
questions he asks himself as he 
chooses material for coming issues. 
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There are children’s sayings. 
Some are as old as the hills. But, 
when you spill them out of your 
file, they may bring with them the 
essence of long flavorsome stewing 
from one Dollar Day to the next. 

You sit through a long sermon. 


It seems that the minister has 


chosen the driest of topics. Then 
a phrase strikes you, and you 
wake up from that half doze that 
you have been indulging in. You 


scribble it down on the edge of 
the program, ready to be trans- 
That 
was the beginning of two of my 


ferred to your Idea File. 


sermonettes ““My Enemy Teaches 
Me” and “My Untended Gar- 
den”. 

I go visiting. I come home with 
suggestions and ideas. They go 
into the file. I clean my dresser 
drawers, and work out a new way 
of dividing them into compart- 
ments. The idea goes into the file. 
I try a new recipe. I don’t have 
all of the necessary ingredients. I 
substitute. The original salad may 
be a dessert when I finish, it is so 
entirely different. I put the new 
recipe, my recipe, in the “Try 
Again” File in my _ cook-book 
drawer. 

I watch newspapers and maga- 
zines for misprints and errors. I 
read with pencil and file cards. 
There is a clever turn of a phrase, 
an unusual descriptive paragraph, 
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or sentence. All is grist for the 
Dollar Day File. There are mag- 
azines looking for just that kind 
of material. 

So. like the business man, I 
have Dollar Days. Some of my 
Dollar Day Specials sell the first 
time out, others take longer. They 
become part of my back-log of 
material that tours the country. 
Eventually they sell, and I chalk 
up a good total for that day’s 
work. So far, the largest sum re- 
ceived for work done on a Dollar 
Day was one hundred and six 
dollars and twenty-five cents. And 
I still have two articles to sell. 

Start a Dollar Day system. 
Keep a record of the work you do 
on that day. Maybe at first, you 
will fill only your stamp box, but 
there will come times when you 
will hit the jack-pot, and have a 
record sale. But even if you don’t, 
those one dollar, two dollar, five 
dollar checks add up. Your stamp 
box will be well supplied, you will 
have an adequate amount of pa- 
per and carbon and _ typewriter 
ribbons on hand, and you may 
have the nucleus of a savings 
account. A savings account that 
will grow so you can take time 
out for the very special project, 
whose sales possibility is prob- 
lematical, but is something you 
want to try out. And — this is 
possible if you have Dollar Days. 





Persistence 


RITING IS AN 
art; it is also a craft. A person 
can be born with the predisposi- 
tion for the former, but must 
acquire the latter. Nothing worse 
can happen to a beginner than to 
make a fortunate sale before he 
masters thoroughly the techniques 
of dramatization, continuity, and 
suspense. . 

Although it takes many years 
for some to acquire the necessary 
skill in stringing words together 
to make a satisfying whole, per- 
sistence and steady practice can 
shorten this time considerably. 
Enthusiasm for this particular 
work means a lot, too. I pity 
those to whom writing is visual- 
ized as an easy path to glory and 
a fat bankroll. With a sale or two 
under his belt, the beginner thinks 
he’s all set for the big money. He 
floods the nationals with hastily 
typed and thought out manu- 
scripts, and is puzzled at their 
quick return. He then begins his 
study, and finds he doesn’t know 
one tenth of the vital requisites. 
If he loves his craft, the printed 


Is a Virtue 


Stanley M. Kenney 


slips won’t discourage his efforts. 
If he has what it takes, he persists 
until he breaks in, whether it 
takes a year or ten. Tenacity is a 
virtue indeed. 

I had been selling to regional 
magazines for a full year before 
my first sale to a national. Much 
as I hoped to break in, I realized 
my inability to compete with vet- 
eran craftsmen. But I had made 
a sale; I knew I had it in me to 
make another; I stuck to it, read- 
ing all authoritative literature, 
wasting no time on shallow books. 
Time was precious; I was past 
fifty. Now, after two years of 
writing everything from juveniles 
to literary essays, which found a 
home mostly in the rural group, 
I hit another national, this time 
with an illustrated article. I kept 
on aiming at this target until I 
rang the bell. Persistence once 
again paid off. 

I envy the youngsters who have 
all life ahead of them. If I had 
my life to live over again, I would 
be more careful in my selection of 
reading matter. I would read 
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only the most informative, and by 
the 
would stop dreaming of the pot 


best qualified authors. I 
of gold at the end of the literary 
rainbow. and get down to brass 
tacks. I 


in human behavior, psychology, 


would immerse myself 
biology, to find out what makes 
But 


most of all, I would try to analyze 


humans act the way they do. 


myself, my emotions, and my own 
behavior, so that I would have an 
ever-overflowing supply of subject 
In short, 
detached, 


material to work with. 
I would learn to be 
even when mingling with friends, 
to be able to conserve material. 
been 
craft. 


the circle are re- 


Too much glamour has 


floated over the writing 
Those outside 
sponsible for this misconception, 
as it is inconceivable to them that 
an author must sweat out a ro- 
felt. The 


members who have felt the sting 


mance, to make it 
of repeated rejections, and kept 
right on, know the meaning of 
the 


value of preparation and study: 


persistence they know 


they have tenacity and an inten- 
sive pride in their vocation or 
avocation 

It is just as important, after 
making a sale, not to get over- 


kills 


must 


confident. Overconfidence 


concentration. A writer 
possess an inflated ego, in order 


to write convincingly, or rather a 


Writer's Monthly 


faith in his ability, but he never 
should get the idea that he knows 
everything there is to learn about 
writing. 

Writing can be a pleasure only 
after the rules have been learned 
Until then, the 
aspiring author must serve his or 


and forgotten. 


her apprenticeship, just as in any 
other craft. To some this comes 
easier than to others; but most 
certainly, all must acquire the 
necessary requisites to write flu- 
ently, wisely, and convincingly. 
There is glamour in the loco- 
motive cab, as the engineer drives 
there 
is awe in watching a stupendous 


the fifty-ton steel monster; 


building taking shape, or a mighty 
bridge being built. But these men 
had to study many years to master 


the technique of their craft. They 
just didn’t happen to burst into 


the job. So it is with writing. 
Personally, I might never hit the 
top, but I'll never stop trying. 
for the 
writer's mill. While serving the 


Remember all is grist 
apprenticeship, do not scorn any- 
thing which will give you even a 
small opportunity to forge ahead. 
Publicity is valuable to the be- 
ginner; even more than to the 
established writer. Once the edi- 
tors are familiar with your stuff, 
their consideration will be more 
intense . that is, if you persist 
and improve. 





Short Stories for 
Canadian Radio 


M. EucGENtI£ PERRY 


O: ALL THE 


literary forms the short story is 


perhaps the most difficult to mar- 
ket; but in Canada this situation 
has been mitigated by the intro- 
duction of Canadian Broadcasting 
Corporation’s two programs: 
“Canadian Short Stories,” a week- 
ly feature, for which the address 
is Robert Weaver, 354 Jarvis St., 
Toronto B., Ontario; and “Bernie 
Braden 
daily — address, Bernard Braden 
Production, 447 Jarvis St., To- 
ronto. 


As_ these 
running for two or three years, it 


Presents,” stories heard 


features have been 
may be assumed that they have 
become sufficiently popular to 
remain permanently on C. B. C.’s 
network schedule. 

The items required for “Cana- 
dian Short Stories” are somewhat 
literary—or perhaps the word is 
“modern”; but the Director main- 
tains that the radio story is of a 
distinct type. They want stories 
“reflecting the Canadian scene 
and the Canadian mind” but do 
not insist on these characteristics. 
However, the author — and this 
holds good for both programs — 


must be a Canadian. Only two 


or three characters should be in- 
troduced; the dialogue should be 
fast-moving, and the story should 
handle only one main theme. To 
quote again: “Word pictures 
should be vivid and clear-cut .. . 
the length should be 2000 to 2200 
The fee is $50 for one- 
Items pre- 


words. 
performance rights.” 
viously published are not accept- 
ed. Formula and “‘trick-ending” 
stories are rarely used. 

Contributions offered to “Ber- 
nie Braden Tells a Story” should 
be the same length as for “Cana- 
dian Short Stories”; but a more 
popular type of story is wanted. 
Pleasant and trick endings are 
not taboo; and a human, even 
simple handling may be employed, 
As Bernie Braden, himself, reads 
all the stories over the network, 
the man’s standpoint is stressed in 
many of those accepted; and the 
first person approach is frequently 
used. No objection is offered to 
work previously published. $35 
is the fee. 

And perhaps it should be men- 
tioned that good humorous stories 
are welcomed for either program. 
All stories are carefully read, and 
the directors are always on the 
look-out for promising new writ- 
ers; so that stories are judged 
solely on merit, and as little as is 
humanly possible on the name of 
the author. 
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SRL Selects 
WritTInc FoR Love or Money. 
Norman Cousins, Ed. 278 pp. 
New York. Longmans, 1949. $3.50. 
the of books 


an- 


Among range 


made of selections, here is 
other which will appeal to every- 
from humorist to historian. 
Many of 
tensely revealing as 
Wolfe’s of the 
sonal strife in his expression, or 
“Write to 
befits a 
The 
of Literature. 


I] 


one 
the selections are in- 
Thomas 
uncovering per- 
Jesse Stuart’s Please 
Yourself”. As 
of the 
Re viet 
utors are a 


The 


write, write much, study the cur- 


magazine 
stature of Saturday 
the contrib- 
top writers. 

burden of advice is to 


rent production, and objectify 


yourself to discover your own 


abilities. 


Quick Information 


THE Mopern' REpPORTER’S 


Hanpsook. By John Paul Jones. 
Index. New York. Rine- 
1949. $4.75. 


Jones, in 


421 pp., 
hart. 
Mr. 


writing this book, has been very 


designing and 


12: 


= 


direct, up to the minute, and na- 
tional, in vision and handling. His 
acknowledgements, for example, 
four pages 
What he has produced is a book 
organized for study, yet one in 
which it is easy to find informa- 
The table of contents shows 


contain of names. 


tion. 
139 sections grouped into fifteen 
chapters. The index, clear and 
more detailed, refers the reader to 
the pages on which the subject 
is found. The pages themselves 
are very clear because of skillful 
use of the type chosen for text, 
black-faced type for section head- 
ings, and occasional all-capital 
lines. 

Because of the compressed de- 


sig 


= 


n of the book, the author has, 
been able to. be more complete in 
dealing with sorts of coverages 
than have most textbook authors. 
Instead of pages of development, 
the author gives brief statements 
of the principles or practices, and 
follows them with examples. Mr. 
Jones has given us a book of quick 
reference, yet full of human inter- 
est and human kindness. 


"In Quiet Times” 
LITERATURE OF THE 
Cook 
Stevenson. 425 pp., Index. New 
York. Appleton-Century-Crofts, 
1949. 

The period now called “Vic- 


ENGLISH 


VICTORIAN PERIOD. and 





When the Writer Reads 


torian” which we have recently 
scorned but now look on with 
some approbation was hardly the 
comfortable period which we now 
consider it to have been. It was 
a time of revolt by the people, 
and of poor political leadership. 
The writers were the leaders of 
opinion. No matter what their 
personal fields most of them gave 
advice. There was a great deal 
of reading aloud by mother or 
father, and the authors’ influence 
wis wide and lasting. 

The first one hundred pages of 
this book are given over to an 
understanding of the character- 
istics of the period: political his- 
tory, science, religion, arts, and 
publishing. Then the book divides 
into sections discussing individual 
authors of poetry, prose, fiction, 
drama, theater, and expository 
prose. Each section is followed 
by complete bibliographical ref- 
erences. 

During the Victorian period 
those who could read came under 
the influence of such poets as 
Tennyson, the Brownings, Arnold 
Bridges, Kipling, and Yeats. In 
fiction Dickens, Thackeray, the 
Brontes, Trollope, George Eliot, 
Meredith, Hardy, and Stevenson. 
Also Wilde, Shaw, Carlyle, Mac- 
auley, Mill, and Ruskin. 

In addition to the top writers 
there is mention and short discus- 
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sion of a score of minor writers. 
It is grand reading. 


British Writer's Business 

MarKETING MANuscripts. By 
Fred Rowland. 28 pp. Hinckley, 
Leicestershire, England. 1949. 
2/d. 

This booklet covers British 
practices in all matters of manu- 
script preparation and mailing, 
and the business details which 
accompany the handling of a 
stock of manuscripts. It does not 
contain markets. 


Article Writing 

Writinc Non-Fiction. By 
Walter S. Campbell, 315  pp., 
Bib., Index. 1949. Boston, The 
Writer. $3.00 

This book, by the popular pro- 
fessor at the University of Okla- 
homa, gives a clear insight into 
the author’s attitude toward non- 
fiction writing. It is a revision of 
his book of the same title pub- 
lished in 1944. 

Divided into four parts the 
book covers the entire field: The 
elements (of non-fiction) ; types; 
marketing; models (for study). 


Proper emphasis is laid on how 
to appeal to the reader, the im- 
portance of reading and research, 
the writer’s self-control during 
the actua! writing of the article, 
and how to go about marketing. 
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ake Editor Has A Notion 


Why Be Dull? 


Repeatedly, fiction editors say 
that they buy the story that inter- 
ests them. Occasionally they will 
go further, trying to be explicit as 
to what interests them. Did you 
ever try to write down briefly 
you, in 


really interests 


It will do you good as a 


what 

stories? 
writer to do so. seriously. Do not 
dismiss this as mere talk, but take 
it to heart or more exactly take 


jt into your muscles, into your 


visceral nervous system. One fault 
of the “still hopeful” writer is his 
failure to translate what he hears, 
or sees written, into his whole 
being. 

Often, as a youngster in my 


*teens, have I seen my dad, a 


builder. write down and _ throw 


away an important measurement. 
Balanced like a 


among the rafters of a house, with 


wire walker 
arm outstretched, he would make 
a measurement with his three-foot 
four-fold rule (when all other 
carpenters used a two-foot rule 

immediately he would write the 
measurement on a scrap of wood, 
and toss it out into space. Then 


he would give his attention to 
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some other carpenter’s problems, 
and later mark and cut the tim- 
ber. It seemed silly to me; but 
years later I learned the meaning 
of the process. Do something 
about what you learn! My dad 
had learned the measurement by 
actions, he committed it by fur- 
ther actions—by writing; he saw 
the measurement on his rule, he 
saw it written, he said the meas- 
urement; it registered itself in 
several ways deep in his nervous 
system. The arms, eyes, and 
hands that made the measurement 
fulfilled the cycle when they 
marked it on the timber. 

Making yourself be interesting 
to someone in person requires a 
series of you find out 
what attracts his, or her, atten- 


actions: 


tion; you demonstrate yourself in 
that way by talk and by actions. 

Being interesting, in writing, 
depends upon how strongly your 
intention surges. On the surface 
it involves the characters and 
their ways, but behind the char- 
acters is you, their inventor, who 
studies how to make your people 
act like themselves. In a successful 
story the characters are so formed 
basically that what they do nat- 
urally is the story. Every good 
story demands this perfect casting 
of characters. 

You will have thought of your 
story as happening this way and 





The Editor Has a Notion 


that way, probing into your char- 
acters so that you know ever so 
much more about them than ap- 
pears in this story. Because of this 
overabundance of thinking, what 
you write will be selected, for its 
interestingness. Your story people 
will have talked so much, in your 
presence, that you see the current 
of their thoughts, and you will 
have tasted the flavor of their 
speech. You will select, compress, 
and intensify so that they “talk 
that way” more often than they 
would do in real life. You will 
heighten their everyday actions to 
their most interesting level. 

This heightening of the level on 
which your characters live means 
that each one sees, hears, and 
smells more sharply than usual. 
You, yourself, are living more 
keenly; you weave in these sounds 
and odors that you hear and 
smell. so that your reader also 
lives more tensely than usual. The 
significance of these details shines 
more brightly for you, for the 
characters, and for the reader. 
You use figures of speech, which 
are, basically the relating of sig- 
nificances of one thing or condi- 
tion with another. When, in 
despair, a character’s mind _ be- 
comes a squirrel running round 
and round in a cage the meanings 
of each become clearer. 

Like a shadow, now small and 
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round under your feet at noon, or 
cast up to the wall and ceiling by 
firelight on the hearth, emotion 
accompanies a character always. 
It is an aura of kindliness, or 
meanness, or subterfuge which 
you detect whenever you meet 
him. At times you are preoccupied 
by the emotion, like the painter 
who “paints only the shadows”, 
at others it is only the swinging 
of action, but 
remember it always. Bring it to 
the reader’s attention more often 
and more clearly than he would 
notice it by himself. 

The dull writer shrugs from 
intimacy. He uses general words 


accompaniment 


which are hazy, inactive verbs 
which are lethargic, and judge- 
ments which stop thought instead 
of exciting it. Not so the interest- 
ing one — he reveals himself and 
his characters; he uses strong mo- 
tivations, the urges of hate, love, 
tenderness, generosity, 
cupidity; he sets up important 
stakes, life and death, sorrow and 
happiness, good and evil; he de- 
velopes a suspense which vibrates, 
and a conflict which really en- 
gages the characters. 

The reader, in the midst of this 
everyday life heightened into story 
life, sees as he never before saw, 
feels as never before he felt, and 
believes that these purely fictional 
people are the epitome of truth. 


cruelty, 





. . Prize Contests . . 


Longmans, Green & Co., Inc., 
New York, is conducting an Essay 
Contest to 
aspiring writers. For the best essay 
on “How Writine For Love or 
Money Has Helped Me in My 


Writing”, a prize is being offered 


encourage new and 


of an Underwood “Champion” 
Portable Typewriter. Essays should 
be limited to 1500 words or less. 
All material 


typewritten and double - spaced, 


submitted must be 


and accompanied by an Entry 


Blank 


from the sponsors 


may be obtained 
Address all 
entries to Contest Editor, Long- 
mans, Green & Co., Inc., 56 Fifth 
Ave., New York 3, N. Y. Contest 
closes March 15, 1950. 


( whic h 


Comedy World, New York, in 


quest of new young writers of 
comedy material, will present the 
Award” for the 


best comedy script in the “Amos 


“Amos ’n Andy 
’n Andy” tradition, complete with 
Sapphire, the Kingfish, and other 
that the 
Winning scripts will be 


characters are part of 
show. 


published in the magazine, and a 
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plaque in the name of the comics 
will be presented to the winner. 
Send contributions to Comedy 
World, 62 W. 46th St.. New York 
City. Contest closes April 1, 1950. 


The San Francisco Browning 
Society, San Francisco, Calif., an- 
nounces its annual poetry contest, 
with a prize of $100 offered for 
the best poem submitted in dra- 
matic monologue form. The con- 
test is open only to residents of 
the Bay Counties of California 
(Alameda, Contra Costa, Marin, 
Napa, San Francisco, San Mateo, 
Santa Clara, Solano and Sonoma 
Counties). All 
original and unpublished, and 
each entry must be submitted in 
a separate pen 


entries must be 


triplicate, under 
name. Attached 
script must be a sealed envelope 
containing title of 
entry and author’s real name and 


to each manu- 


pen name, 
address, for identification after the 
judges have made their decision. 
Authors retain full rights, but no 
manuscripts can be returned. All 
entries must be mailed to the San 





Prize Contests 


Francisco Browning Society, % 
the Century Club of California, 
1355 Franklin St., San Francisco 
9, Calif. Contest closes April 1, 
1950. 


Chevrolet Dealers, in conjunc- 
tion with Campbell-Ewald Co., 
offer the Chevrolet Television 
Award, consisting of a cash prize 
of $250 and a scroll, to the author 
of the play chosen as the best pre- 
sented during each 13-week cycle 
of Chevrolet Tele-Theatre dramas. 
The award was created to aid in 
the development of _ television 
drama through interesting more 
writers in working for the me- 
dium. Those wishing to submit 
scripts for Chevrolet Tele-Theatre 
— which appears over the NBC 
network — should first obtain 
release forms from NBC-TV, 30 
Rockefeller Plaza, New York City. 

The fourth Chevrolet Award 
was recently presented to Ernest 
Lehman for “The Unguarded 
Moment”. Previous awards were 
given to Walter Pritchard Eaton 
for “The Purple Doorknob”, True 
Boardman for “Expert Opinion”, 
and Kathleen Norris for “The 


Uncertain Hour’’. 


Ellery Queen’s Mystery Maga- 
zine, New York, and Little, Brown 
& Co., Boston, announce the fol- 
their Fifth 


lowing winners in 
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Annual Short Story Contest for 
the best original detective or 
crime short stories. The first prize 
of $2000 went to John Dickinson 
Carr, for his story, “The Gentle- 
man From Paris”. Seven second 
prizes of $500 each were awarded 
to Wilbur Daniel Steele, A. H. Z. 
Carr, Craig Rice and Stuart 
Palmer, Stanley Ellin, Margery 
Allingham, Q. Patrick, and Philip 
MacDonald. There were nine 
third prizes of $300 each; in addi- 
tion special prizes were awarded 
for the best Sherlockians, the best 
riddle story, the best horror story, 
the best first stories, and a special 
posthumous award to the late 
Frederick Irving Anderson for his 
tale, “The Man From the Death 
House”. 


The Association for Education 
by Radio announces its Annual 
Script Contest for the purpose of 
encouraging good script writing 
among college students, and to 
call the attention of the industry 
to promising writers. The contest 
is open to students enrolled in 
colleges and universities in the 
United States. Cash prizes of 
more than $300 will be awarded, 
in addition to other prizes. Rules 
of the contest may be obtained 
from Sherman P. Lawton, Uni- 
versity of Oklahoma, Norman, 
Okla. Contest closes April 1, 1950. 





Contests Still Running 


(Full details of these contests 


listed in previous issues) 


The Bross Lake 


Forest. [llinois. $7500 for the best 


Foundation, 


book “on the connection, religion, 


and mutual bearing on any prac- 


tical science, or the history of our 


race, or the facts in any depart- 


ment of knowledge, with and 
upon the Christian 
Manuscripts, 
details should be 
The President of Lake 
College, Lake Forest, Illinois. 
Closes September 0. 1950. (Full 


particulars in December, 1949 


Religion”. 
and requests for 
sent to 


Fe rest 


further 


Th 
City 
Contest in which $30,000 in prizes 


Christophers, New York 
Second Christopher Awards 


is to be given for the best book, 
motion picture and play; $15,000 
for the winning book; $10,000 for 
the best 
$5CCO for the best plays« ript All 


motion picture; and 
beok manuscripts must be entered 


through a publisher or literary 
agent, and playscripts through a 
producer or dramatic agent. Ad- 
dress inquiries to The Christo- 
phers Award Contest, 121 East 
39th St.. New York 16, N. Y. 
Closes November 1, 1950. (Full 


partitulars in January, 1950.) 


Contemporary Theatre, Detroit, 


Writers Monthly 


Second Short 
which $25 
awarded for the best one-act play 


Play 


will be 


Michigan. 
Contest, in 


regardless of length, and another 


prize of $25 will be given for the 


to exceed 


skit 


fifteen minutes playing time. Only 


best blackout not 
original scripts and skits will be 
considered ; no adaptations. Black- 
out skits must be funny, satirical 
and have especially good punch 
lines or situations. Scripts should 
be addressed to Short Play Con- 
test, Contemporary Theatre, 237 
E. Kirby St., Detroit 2, Michigan. 
Closes June 15, 1950. (Full par- 
ticulars in February, 1950.) 


Dramatists’ Alliance, Stanford 
University, Calif. Fifteenth An- 
nual Competitions for awards in 
dramatic writing, open to all per- 
sons writing in sound dramatic 
forms, whatever their training, 
experience or residence.. Maxwell 
Anderson Award of $100 for verse 
drama in full length or one act; 
Miles Anderson Award of $100 
for full-length comedies or trage- 
dies dealing with characteristic 
events of American or Canadian 
life; the Stephen Vincent Benet 
Award of $50 for short plays suit- 
able for radio or television, in 
serious or comic vein. Registration 
fees are one dollar for the first 
entry and fifty cents for other 


entries added with it. For regis- 





Prize Contests 


tration blanks address Dramatists’ 
Alliance, Box 200 Z, Stanford 
University, California. Closes 
April 10, 1950. (Full particulars 
in February, 1950.) 


National WCTU, Evanston, III. 
Ada Mohn- Landis Contest in 
which prizes of $50 and $25 will 
be awarded for Senior Declama- 
tions to be used by adults and 
youths, on any of the following 


themes: “Alcohol and _ Public 


Health”; “Alcohol’s Effect on a 
Community”; “The Church and 
the Liquor Traffic”. Essays should 
run from 750 to 1000 words. $25 
first prize and $15 second prize 


will be awarded for Junior Dec- 
lamations, to be used by boys and 
girls under high-school age, on 
the theme, “My Parents Do Not 
Drink”, or “No Alcohol for Me”. 
These essays should run from 400 
to 600 words. Manuscripts should 
be marked with the name of the 
class for which they are intended, 
and mailed to Landis Contest, 
National WCTU, Evanston, IIl. 
Closes March 31, 1950. (Full 
particulars in February, 1950.) 


Our Dumb Animals, Boston, 
Mass. Annual “Story - Telling” 
Photographic Contest in which 23 
cash prizes amounting to $35, and 
ten one-year subscriptions to the 
magazine are offered for clear, 
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outstanding photographs of wild 
or domestic animals or birds. 
Anyone may compete, either pro- 
fessional or amateur, but entries 
will be accepted only from those 
who have taken photographs. 
Subjects must be live animals in 
their natural environment. Entries 
must be addressed to Contest 
Editor, Our Dumb Animals, 190 
Longwood Ave.,, Boston 15, Mass. 
Closes June 15, 1950. (Full par- 
ticulars in January, 1950.) 


Poetry Awards, Pasadena, Calif. 
$1000 in cash to the author of the 
best long poem of unpublished 
verse in English. $1250 in cash to 
the author of the best book of 
miscellaneous verse published be- 
tween July 1, 1949, and July 1, 
1950. Further details on both 
awards may be had by sending 
stamped, addressed envelope to 
The Editor, Poetry Award, 1420 
East Mountain St., Pasadena 7, 
Calif. Closes July 1, 1950. (Full 
particulars in December, 1949.) 


The Poetry Society of Colorado, 
Denver, Colo. Tenth Annual Na- 
tion-wide Contest for unpublished 
poems on the American scene, in 
which prizes of $25, $10 and 
$5 will be awarded respectively. 
Poems should be sent to Helen 
Steckel Foster, Chairman, The 
American Scene Contest, 4640 
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Colo. 
Full par- 


1949.) 


Denver 11, 
1950 


Beach Court, 
Closes April a 


ticulars in November, 


The Saturday Review of Liter- 
ature, New York City. $100 for 
the best article submitted by an 
subject 


undergraduate on any 


concerned with records—a sphere 


which includes anything from 


Buxtehude to Bebop. 
accompanied by 


Contribu- 
tions should be 
data certifying the collegiate sta- 
addressed 
Re- 
cordings Editor, Saturday Review 
of Literature, 25 West 45th St., 
New York 19, N. Y. Closes August 
1, 1950. (Full particulars in Jan- 
1950 


tus of the writer and 


to “Collegiate Competition”, 


uary, 
Awards and Fellowships 


The Bruce Publishing 
pany, Milwaukee, Wis. 
$1800 fellowships in fiction avail- 
able to Catholic Address 
The Bruce Fiction Fellowships, 
The Bruce Publishing Co., 540 
N. Michigan St., Milwaukee 1, 
Wis. Closes December 1, 


Com- 


I hree 


writers 


1950. 


The George Washington Carver 
Memorial Award, otfered by Dou- 
bleday & Company, New York. 
$2500 for the 


best full-length 


Writer’s Monthly 


manuscripts dealing with Ameri- 
can Negroes. Address The Edi- 
tors, George Washington Carver 
Memorial Award, Doubleday & 
Co., 14 West 49th St., New York 
20, N. Y. 


The Norton Medical 
New York. $5000 


minimum royalties, offered to en- 


Award, 


guaranteed 


courage the writing of books on 
medicine and the medical profes- 
sion for the layman. Address The 
Norton Medical Award, 101 Fifth 
Ave., New York 3, N. Y. 


The Eugene F. Saxton Memo- 
rial Trust, established by Harper 
& Brothers. Fellowships of not 
more than $2500 to be awarded 
to creative writers who need fi- 
nancial assistance, not otherwise 


available, to undertake or com- 


plete work definitely projected. 
Address The Eugene F. Saxton 


Memorial Trust, 49 East 33rd 


St.,. New York 16, N. Y. 


The Zane Grey Western Award, 
established by Mrs. Zane Grey, 
for writers of western fiction. The 
Award consists of a Certificate, 
plus the sum of $250 for the 
anthology rights. Address The 
Zane Western Magazine, 
Racine, Wisconsin. 


Grey 





Where to Sell 


Information printed in this department is obtained direct from 
the editors, but, as is the case with anv directory, some of 
the facts may change before the magazine reaches its readers. 


Book Publishers 


Book publishers, as a whole, may be 
divided into those who publish a mis- 
cellaneous list and those who publish a 
technical list. The needs of these classes 
show a sharp division, although some 
publishers buy both kinds of manu- 
scripts. Any book publisher will be 
glad to supply his catalogue of publica- 
tions upon request, and from this cata- 
logue the range can be seen. Textbook 
publishers not included in this list. 


Abingdon-Cokesbury Press, 150 
Fifth Ave., New York 11, N. Y. 
(Also 810 Broadway, Nashville 2, 
Tenn.) Nolan B. Harmon, editor 
of religious books of various kinds, 
usually arranged for in advance. 
Mrs. Edith Patterson Meyer, edi- 
tor of juvenile fiction and non- 
fiction. Royalty. 


Alved of Detroit, Inc., 532 Buhl 
Bldg., Detroit 26, Mich. Ed., Al- 


vin C. Hamer. Novels and non- 


fiction. Royalty. 


Americana House, Publishers, 


18 E. Chestnut St., Chicago 11, 
Il]. Eds., Ralph G. Newman and 
Walter F. Ballenger. Specialize in 
sometimes 


Americana. Royalty; 


purchase outright. 


American Sunday-School Union, 
1816 Chestnut St., Philadelphia 3, 
Penna. Ed., William J. Jones. Re- 
ligious; juvenile fiction; poetry. 
Royalty. Not in the market at 
present. 


American Technical Society, 
Drexel Ave. and 58th St., Chicago 
37, Ill. Ed., J. Ralph Dalzell. All 
kinds of technical books and voca- 
tional books. Buy outright and on 
royalty. 


American Tract Society, 21 W. 
46th St., New York 19, N. Y. 
Only strongly Christian (Protes- 
tant) manuscripts wanted. Roy- 
alty. 


Appleton-Century-Crofts, Inc., 
35 W. 32nd St., New York 1, N. Y. 
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Adult 


up- 


Purdy 


Ed.. Theodore M 


fiction from 70,000 words 


ward: high-grade juvenile fiction 
from 390.000 to 60.000 words, of 


interest to older boy. and girls. 


Also history: 


works on 


autobioge1 aphy ; scl- 


entific economics and 


journalism; medical and college 


textbooks. Royalty 

Arco Publishing Co., 480 Lex- 
ington Ave. New York 17, N. Y. 
Ed.. David Adult 


juvenile fiction and nonfiction, of 


Turnet and 


anv leneth. Royalties and outright 


purchase 


Arkham House, Sauk City, Wis. 
Ed., August Derleth. Novels and 
short-story collections dealing with 
the weird, supernatural, occult, 
et Royalty Overstocked at 


present 


Artists and Writers Guild, Inc., 
200 Fifth Ave., New York 10, 
N. Y. Juvenile fiction non- 


fiction 


and 


Association Press, 281 Broad- 
way, New York 7,N. Y. Ed. L. K 
Hall. The Publication Depart- 
ment of the YMCA. Inspirational 
and religious books for young 
people; also books on recreation, 
games, health, sex education, pub- 
lic affairs, camping, group work. 


Royalty. 


Writer's Monthly 


Atlantic Monthly Press, Inc., 8 
Arlington St., Boston 16, Mass. 
Dir., Dudley H. Cloud. 


juveniles; essays; biographies; his- 


Novels; 
tories, and textbooks. Royalty. 


Augustana Book Company, 
Rock Island, Ill. Ed., Dr. Daniel 
Nystrom. Religious books; Chris- 
tian fiction. Buys outright. 


]. J. Augustin, Inc., 445 West 
tist St.. New York 18, N. Y. Ed.. 
Dr. Johannes J. Art, 
architecture, travel, 
history, 


Augustin. 
archeology, 
photography, science, 


folklore, anthropology. 


Avon Books, 119 W. 57th St., 
New York 16, N. Y. Ed., D. A. 
Wollheim. Reprint rights only of 
novels, collections of short stories. 
No plays, poetry. No manuscripts. 


Royalty. 


Banks Upshaw ©& Co., 707 
Browder St., Dallas 1, Texas. Ed., 
W. A. Stigler. Juvenile instruc- 
tion; textbooks; games and nov- 
elties. Royalty. 


A. S. Barnes & Co., Inc., 101 
5th Ave., New York 3, N. Y. 
Health; education; 
sports; recreation. fiction 
and with a_ sports 
theme, also juvenile fiction and 


physical 
Some 


nonfiction 


nonfiction. Royalty. 





Book Publishers 


M. Barrows & Co., Inc., 114 E. 
32nd St., New York 16, N. Y. Ed., 
Helen Van Pelt Wilson. Home 
economics; gardening, decorating; 
antiques. 


The Beacon Press, 25 Beacon 
St., Boston 8, Mass. Ed.. Melvin 
Arnold. Nonfiction only; philoso- 
phy, religion (liberal) ; juvenile. 
Royalty. 


Beechhurst Press, Inc., 296 
Broadway, New York 7, N. Y. 
Ed., Thomas Yoseloff. 
nonfiction; health; hobbies. Query 
first on fiction. Buy outright and 


Fiction; 


on royalty. 


Behrman House, Inc., Pub- 
lishers, 1261 Broadway, New York 
1, N. Y. Ed., Jacob Behrman. 
Fiction of Jewish interest; text- 
books; juvenile fiction and non- 
fiction. Buy outright. 


Benziger Brothers, Inc., 12-14 
W. 3rd St., New York 12. N. Y. 
Books for Catholics, on any sub- 
ject. Buy ouright and on royalty; 
sometimes at author’s expense. 


Binfords and Mort, 108 N. W. 
9th Ave., Portland 9, Oregon. 
Ed., Thomas Binford. Fiction and 


nonfiction; juveniles; reprints; all 


pertaining to the Northwest. Roy- 


alty; also sometimes at author's 
expense. 
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Bloch Publishing Co., 31 W. 
31st St., New York 1, N. Y. Ed., 
Fisch. Jewish. Fiction; 
juveniles; poetry; educational; 
plays; games; Bibles; prayer 
books. Buy outright and on royal- 
ty; sometimes at author’s expense. 


Anna 


Bobbs-Merrill Co., 724 N. Me- 
ridian St., Indianapolis 7, Ind. 
Ed., Mrs. Rosemary B. York. 
(New York Ed., John L. B. Wil- 
liams, 468 Fourth Ave., New York 
16.) Good adult fiction of book 
length; juveniles of 20,000 words 
or more; also general nonfiction, 
popular history, biography. Roy- 
alty. 


Charles T. Branford Co., 6 Bea- 
con St., Boston 8, Mass. Ed., Leo 
L. Jacobs. Nonfiction only — arts 
and crafts; popular science; hob- 
bies. Royalty. 


Broadman Press (Baptist Sun- 
day School Board), 127 — 9th 
Ave., N., Nashville 3, Tenn. Ed., 
Wm. J. Fallis. 
biography; fiction; history; and 


Religious books; 


story books. Royalty. 


Bruce Publishing Co., 540 N. 
Milwaukee St., Milwaukee 1, Wis. 
Ed., William C. Bruce. Fiction; 
juvenile fiction and nonfiction; 
biography, history and_philoso- 
phy; Catholic books. 
Royalty. 


religious 
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Cadillac Publishing Co., Inc., 
220 Fifth Ave., New York 1, N. Y. 
Ed., Max Shapiro. Self - help 
books; biography; travel; popular 
science; popular medical; hobbies 
(art, music, etc); antiques, per- 


sonalities (current celebrities on 


such as anecdotal, bio- 


collected 


to} NCS 


graphic, material, hu- 


mor, ete Query. Royalty 


Caxton House, Rockefeller 
Plaza. New York 20, N. Y. Ed., 
Arthur Zeiger. Nonfiction; self- 
books ; Purchase 


outright 


reprints 


help 


Mantime Press, Box 
586, Cambridge, Md. Eds., Felix 
M. Cornell, Robert F. Cornell, 
William C. Cornell. Marin 


rT cts only 


Corne ll 
sub- 


Coward - McCann, Inc., 2 W. 
15th St.. New York 19, N. Y. Ed.. 
Cecil H. Goldbeck. 


fiction: Royalty. 


Fiction: 


non- 


juveniles. 


Cre alive A gi Pre ss 1] E 14th 
St.. New York 17, N. Y. Ed., H. 
1). Vursell. Fiction and nonfiction 


Roy ilty 


Crime Club, 14 W. 49th St., 
New York 20, N. Y. (A division 
of Doubleday & Co.) Ed., I. § 
mystery novels. 


Tavlor. Good 


Rovalty. 


Writer’s Monthly 


Thomas Y. Crowell & Co., 432 
Fourth Ave., New York 15, N. Y. 
Ed., William Poole. Fiction, juve- 
books of all kinds; 


books; biography; history; adven- 


nile serious 
ture: college texts and reference 
books. Royalty. 


Crown Publishers, Inc., 419 
Fourth Ave.,. New York 16, N. Y. 
Ed.-in-Chief, Hiram Haydn. Fic- 
tion; nonfiction; juveniles; books 
that can be illustrated. Royalty. 


Cupples & Leon Co., 460 Fourth 
Ave., New York 16, N. Y. Ed., 
Walter T. Leon. juvenile books 
only, for all ages. Fast-pace series 
50,000 to 70,000 


manuscripts of 


stories from 


words. Single 
merit. Buy outright and on roy- 


alty. 


John Day Co., 62 W. 42nd St.., 
New York 19, N. Y. Ed., Richard 
J. Walsh. 


of worthwhile sort. Royalty. 


Fiction and nonfiction 


T. De La Mare Co., Ince., 
37th St., New York 18, 
De La Mare, 


148 
N. Y. Ed., A. T. 
Jr. Specializes in garden books. 


Rovalty 


The Devin-Adair Co., 23 E. 
26th St., New York 10, N. Y. 
Ed.. Devin A. Garrity. 
nonfiction and juveniles; religion; 


General 





Book Publishers 


travel; biography; and some tech- 
nical books. Royalty. Query. 


Dial Press, Inc., 461 Fourth 


Ave., New York 16, N. Y. Ed., 
George W. Joel. Serious fiction; 
biography; history; science; phi- 
losophy; some anthologies. Roy- 


alty. Prefer books of lasting im- 
portance. 


Didier Publishers, 660 Madison 
Ave., New York 21, N. Y. Fic- 
tion; nonfiction; juvenile fiction 
and nonfiction; games; novelties; 
translations; religious. Royalty. 


The Dietz Press, Inc., 112 E. 
Cary St., Richmond 19, Va. Ed., 
August Dietz, Jr. 
historical and topical books de- 
voted to the South. Interested in 
all Americana. Looking for excep- 


Specializes in 


tional novels, historical or timely 
problems preferred; also gift book 
manuscripts. Royalty contract on 
acceptable material. Poetry and 
genealogies published at author’s 
expense. Address manuscripts to 
August Dietz, Jr. 


Dodd, Mead © Co., 432 Fourth 
Ave. New York 16, N. Y. Ed., 
Edward H. Dodd, Jr. Adult fic- 
tion of 25,000 to 100,000 words, 
preferably from 80,000 to 90,000 
words; juvenile books for children 
of 10 to 15 years of age, from 
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50,000 to 60,000 words; books on 
nature, yachting, science, art, mu- 
sic, travel and biography. Royalty. 


Dorrance & Co., Drexel Build- 
ing, Philadelphia 6, Penna. Ed., 
W. H. Dorrance. Novels from 
50,000 words in length; nonfic- 
Royalty; also at 


author’s expense. 


tion: verse. 


Dorset House, Inc., 33 W. 42nd 
St., New York 18, N. Y. Ed., N. 
L. Roberts. Nonfiction, particu- 
larly vocational self-help books; 
popular religious books. Buy out- 
right and on royalty; sometimes 


at author’s expense. 


Doubleday © Co., 14 W. 49th 
St., New York 20, N. Y. Adult 
fiction and nonfiction; juveniles; 
poetry and translations. Royalty, 
and sometimes outright. 


Duell, Sloan & Pearce, Inc., 
270 Madison Ave., New York 16, 
N. Y. Fiction; mysteries; biogra- 
phy; books on the arts, including 
nonfic- 


photography; technical; 


tion of general interest. Royalty. 


E. P. Dutton @ Co., Inc., 300 
Fourth Ave., New York 10, N. Y. 
Ed., Nicholas Wreden. Mystery 
and detective fiction, and novels 
of permanent value; juvenile fic- 
tion (including fairy-tales) ; po- 
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religion; history 
child 
ing; biographies; the fine arts and 
Royalty. 


etry; travel; 


science; psychology ; train- 


textbooks. 


William B. Eerdmans Publish- 
ing Co., 255 Jefferson Ave., S. E., 
Grand Rapids, Mich. Ed., Wil- 
liam B Novels juve- 


and nonfiction, all of a re- 


Eerdmans 
niles; 
ligious character Ou ry. Royalty 

Farrar, Straus and Co., In 53 
E. 34th St.,. New York 16, N. Y 
Eds.. John Farrar, Roger W 
Straus, | 


poetry 


Fiction; mn 
translation 


Royalty 


Frederick 186 Fourth 
Ave., New N. Y. Ed 
Frederick V ‘e]] quilt 


} 
and nonfiction: 


ncetion 
numor; 


re ligolous 


Funk & Waegnalls Co., 153 E 
24th at. New York 10. N. Y. Ed... 
Frank Egner. Illustrated 
serious books self - help books: 
books ot biog? iphy 

? ] 


educational book Royalty 


he Oks 


travel and 


Wilfred Funk, In 
St... New York 17, 
Douglas Lurton 
Buy 
Query 


Prac 


outright or 


tic ally 
nonfiction 


royalty 


Wniter’s Monthly 


Samuel Gabriel Sons © Co., 
200 Fifth Ave., New York 10, 
N. Y. Ed., Helen Isaacs. Young 
juveniles; cut-outs; novelties. Buy 


outright; occasionally on royalty. 


Glade House, 303 Alcazar Ave.. 
Coral Gables 34. Fla. Ed., C. H. 
Fiction: 


Corrigan. nonfiction; 


juvenile fiction and nonfiction. 


Royalty. 


Grayson Publishing Corp., 381 
Fourth Ave., New York 16, N. Y. 
Fiction; nonfiction; reprints. Buy 


outright and on royalty. 


Publisher, 201 E.- 
7th St., New York 22, N. Y. Ed., 
Elliott W. McDowell. Children’s 
popular nonfiction 
adult 


pe ypular science >, Cure 


Greenberg: 


ind adults’ 


“how-to” books: fiction: 
biography: 


rent affairs. Royalty. 


Grosset @ Dunlap, 1107 Broad- 
New York 10, N. Y. Ed., 


Greis. Juvenile fiction 


Way, 
Bernard 
books: 


Roy- 


and nonfiction; picture 


mysteries; sports; reprints. 


alty. 


Harcourt, Brace & Co., 383 
Madison Ave., New York 17, N. Y, 
Ed , Robert Giroux. Fiction of a 
high level; biography; important 


serious books; poetry; juveniles. 


Royalty. 





Book Publishers 


Harper & Brothers, 49 E. 33rd 
St., New York 16, N. Y. Ed., 
John Fischer. Adult fiction; juve- 
nile books; illustrated books; se- 
rious books; poetry; travel; biog- 
raphy; educational: business and 
technical books. Royalty. 


Hastings House, Publishers, Inc., 
41 E. 50th St., New York 22, 
N. Y. Ed., Walter Frese. Nonfic- 
tion — biography; travel and 
guide books; photographic picture 
books. Royalty. 

Co., 17 S. 


B. Herder Book 


Broadway, St. Louis 2, Mo. Cath- 


olic religious books with American 


settings ; Catholic nonfiction ; biog- 
raphy; history; science; educa- 
tion; religion; textbooks. Buy on 
royalty. 


Holiday House, 513 Ave. of the 
Americas, New York 11, N. Y. 
Ed. Vernon A. Ives. Juveniles of 
all kinds, except picture books, 
verse, and fairy tales. Royalty. 


Henry Holt © Co., 257 Fourth 
Ave., New York 10, N. Y. Ed., 
Glenn Gosling. Good fiction of the 
serious type; poetry; travel; biog- 
raphy: educational and technical 
books. Royalty. 


Houghton Mifflin Co., 2 Park 
St., Boston 7, Mass. Ed., Paul 


137 


Brooks. (Also 432 Fourth Ave., 
New York 16; Ed., Mrs. Helen 
Everitt.) Adult fiction of all 
kinds; biography; history; juve- 
and some poetry. 


niles; travel, 


Royalty. 


Howell, Soskin, Publishers, Inc., 
17 East 45th St.. New York 17, 
N. Y. Ed., William Soskin. His- 
torical and romantic novels, with 
American background; books of 
biography and sociology; juve- 
niles. Royalty. 


Bruce Humphries, Inc., 30 
Winchester St., Boston 16, Mass. 
Ed., Edmund R. Brown. Fiction; 
nonfiction; juveniles. Buy outright 
sometimes at 


and on royalty; 


author’s expense. 


Island Press, 470 West 24th St., 
New York 11, N. Y. Fiction, non- 
fiction, children’s books and po- 
etry. Authors whose scripts are 
accepted for publication pay for 
the production costs of their book, 
but their investment is returned 
through payment of 50% on all 
sales up to the amount of the in- 
vestment, with royalty paid on 
further Authors should 
write to Island Press for details 
before sending in manuscripts. 


sales. 


The Ithaca Press, The Webb 
Publishing Company, 55 E. 10th 
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St., St. Paul 2, Minn. Ed., Paul 
C. Hillestad. Adult fiction and 
nonfiction; practical farm and 
vocational books. Buy outright 
and on royalty. Query before 
submitting. 


Jewish Publication Society of 
America, 222 N. 15th St., Phila- 
delphia 2, Penna. Ed., Dr. Solo- 
mon Grayzel. Jewish books — 
novels; nonfiction; poetry; plays; 
translations; juveniles (including 
fairy tales). Guaranteed royalties 


or outright purchase. 


The Judson Press (American 
Baptist Publication Society), 1703 
Chestnut St., Philadelphia 3, 
Penna. Baptist. Books on religion 
education; occa- 


and religious 


sionally a collection of stories. 


Royalty. Query Book Editor. 


P. J]. Kennedy & Sons, 12 Barc- 
lay St., New York 8, N. Y. Ed., 
Thomas B. Kennedy. Adult fic- 
tion; biography; religious biogra- 


phy; spiritual works, all from the 
Buy 


Roman Catholic viewpoint. 
outright and on royalty. 


Alfred A. Knopf, Inc., 501 
Madison Ave., New York 22, N. 
Y. Ed.-in-Chief, Harold Strauss. 
Novels, both American and for- 
eign; juveriles; general nonfic- 
tion; travel and biography. Roy- 
alty. 


Wniter’s Monthly 


J. B. Lippincott Co., East 
Washington Square, Philadelphia 
5, Penna. Mng. Ed., George Ste- 
vens; Eds., New York office (521 
Fifth Ave.), Lynn Carrick, Tay 
Hohoff ; Juvenile Ed., Helen Dean 
Fish; Eds., Philadelphia office, 
Bertram Lippincott, Starr Cor- 
nelius. Adult fiction; all types of 
juveniles for young people up to 
16 years, with the exception of 
fairy stories. Adult nonfiction; 
travel; biography; gift books; ed- 
ucational and technical books. 
Royalty. 


Little, Brown © Co., 34 Beacon 
St., Boston 6, Mass. Ed.-in-Chief, 
Angus Cameron. (Also 60 E. 42nd 
St., New York 17; Ed., Theodore 
R. Jaeckel.) Adult novels; juve- 
niles for older boys and girls; trav- 
el; biography; memoirs. Royalty. 


Liveright Publishing Corp., 386 
Fourth Ave., New York 16, N. Y. 
Ed., Arthur Pell. Novels and non- 
fiction for adults (exceeding 60,- 
000 words), and juveniles; also 
reprints. Royalty. Query before 
submitting material. 


Longmans, Green @& Co., 55 
Fifth Ave., New York 3, N. Y. 
Ed., Edward E. Mills; Junior 
Books, Bertha L. Gunterman; Re- 
ligious Books, Julie Kernan; Col- 
lege Texts, Robert L. Straker. 





Book Publishers 


Adult books of all kinds, particu- 
larly history; biography; serious 
fiction; juveniles, both fiction and 
nonfiction; religious books (both 
Catholic and Protestant) ; educa- 
tional and technical books. Roy- 
alty. 


Lothrop, Lee & Shepard Co., 
419 Fourth Ave., New York 16, 
N. Y. Ed., Beatrice Creighton. 
Exclusively juvenile fiction and 
nonfiction. Royalty. 

The Macmillan Company, 60 
Fifth Ave., New York 11, N. Y. 
Miscellaneous Books Department 
—fiction, travel, poetry, biogra- 
phy, etc., Harold S. Latham, Vice 
President and General Editor; 
Juvenile Department, Editor, 
Doris Patee; Religious Depart- 
ment, Editor, R. L. De Wilton; 
Outdoor Books Department, Edi- 
tor, Wellmer Pessels; College 
Textbooks, Editor, H. B. Mc- 
Curdy; Secondary and Elementary 
School Textbooks, Editor, P. A. 
Knowlton; Technical Books, Edi- 
tor, C. L. Skelley; Medical Books, 
Editor, Holt Seale. Royalty. 


MacRae-Smith Co., 225 S. 15th 
St., Philadelphia 2, Penna. Ed., 
Edward Shenton. Fiction; juve- 
niles; travel; biography. Buy out- 
right and on royalty. 
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Robert M. McBride & Co., 200 
E. 57th St., New York 16, N. Y. 
Ed., Fred T. Marsh. Adult fiction; 
juveniles; travel; biography; gar-. 
den and nature; antiques; and 
technical books of the popular 
sort. Royalty. 


David McKay, 116 S. 7th St., 
Philadelphia 6, Penna. Adult non- 
fiction of all kinds; juveniles. Buy 
outright and on royalty. 


McLoughlin Bros., Inc., 45 
Warwick St., P. O. Box 702, 
Springfield 1, Mass. Fiction and 
nonfiction for juveniles of all ages. 
Buy outright. 


Julian Messner, Inc., 8 W. 40th 
St. New York 18, N. Y. Ed., 
Kathryn Messner. Novels of popu- 
lar and literary appeal; nonfiction; 
high-grade juveniles. Royalty. 


M.S. Mill Co., Inc., 425 Fourth 
Ave., New York 16, N. Y. Ed., 
Betty Klarnet. Outstanding fic- 
tion; mysteries; nonfiction. Roy- 
alty. 


Moody Press, 153 Institute 
Place, Chicago 10, Illinois. Dir., 
E. A. Cording. Religious books— 
adult fiction; juvenile fiction and 
nonfiction; Christian textbooks. 
Royalty; occasionally buy out- 
right. 
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Wiliam Morrow ©& Co., Inc., 
425 Fourth Ave., New York 16, 
N. Y. Frances Phillips, Ed., fic- 
tion, nonfiction. Elizabeth B 
Hamilton, Ed., Junior books. 


Royalty. 


Thomas Nelson © 585 
Madison Ave., New York 17, N. Y. 
Ed., Muriel Fuller. Juvenile fic- 


tion and nonfiction for all ages: 


Sons. 


also standard editions of classical 
English authors; Bibles. Royalty. 

W.W. Norton © Co., Inc., 101 
Fifth Ave.., Yom 3 N. Y. 
Fiction; nonfiction; general scien- 


textbooks. No 


New 
tific books: college 
verse desired. Royalty 

ee Os 
453 Jeacon 
Adult 
educational books 
Buy 


Page © Company, Inc., 
St., Boston 8, Mass. 
fiction; juveniles; travel; 
Must be well 
outright 


written. and on 


rovalty. 


Phoentx Press, 
New York 16, 
Sachs. Adult 


westerns, sophisticated 


119 Fourth Ave., 
N. Y. Ed., Alice 
fiction detective, 
romance. 
Query. Buy outright 

Prentice - Hall, Inc., 70 Fifth 
Ave., New York 11, N. Y. Ed., 
Gorham Munson. Nonfiction of 
type; books; legal 


any business 


books; college and high school 


Writer’s Monthly 


textbooks in the field of science, 
commerce, or the liberal arts. 
Fiction. Royalty. 


G. P. Putnam’s Sons, 2 W. 45th 
St., New York 19, N. Y. Eds., 
Kennett L. Rawson, Wallace G. 
Mayer. 
Adult fiction; juveniles; travel; 


Hanger, and Marjorie 
biography; educational and pop- 


ular scientific books. Royalty. 


Quinn Publishing Co., Inc., 
Kingston, N. Y. Ed., J. L. Quinn. 
Adventure novels; westerns; mys- 
teries; romances. Buy outright and 


also on royalty. 


Rand McNally & Co., 536 S. 
Clark St., Chicago 5, Ill. Ed., 
Higher - priced trade juveniles, 
Mary Alice Jones; Ed., nonfiction 
books, 


Juvenile 


Marion 
and 


nonfiction for all ages; maps. Buy 


and chain-store 


Dittman. fiction 


outright and on royalty. 


Random House, Inc., 457 Mad- 
ison Ave., New York 22, N. Y. 
Ed., Saxe Commins. Fiction; po- 
etry; juveniles; plays; translations. 
Royalty. 


Reilly @ Lee Co., 325 W. Hu- 
ron St., Chicago 10, Ill. Nontic- 


tion; juveniles; graduation and 


memory books. Royalty. 





Book Publishers 


Research Publishing Co., 126 
W. 3rd St., Los Angeles 13, Calif. 
Nonfiction, particularly art and 
technical books, business and pro- 
fessional handbooks, etc. 


Fleming H. Revell Co., 158 
Fifth Ave., New York 10, N. Y. 
Religion, biography, books con- 
nected with church work. Royalty. 


Rinehart & Co., 232 Madison 
Ave., New York 16, N. Y. Ed., 
John Selby. Adult novels of all 
types; nonfiction; and college 
textbooks. Royalty. 


The Ronald Press Co., 15 E. 
26th St., New York 10, N. Y. 
History. Oriental culture, political 
science, philosophy, psychology, 
sociology, education, religion, art, 
English, modern languages, sci- 
ences, engineering, mathematics, 
aeronautics, economics, business 


and industry. Royalty. 


Henry Schuman, Inc., 20 E. 
70th St., New York 21, N. Y. Ed., 
Henry Schuman. Nonfiction; spe- 
cializing in history of science. 
Buys outright and on royalty; 
sometimes at author’s expense. 


Roy Publishers, 25 W. 45th St., 
New York 19, N. Y. Ed., Mrs. 
Marian Kister. Fiction and non- 
fiction, having international] in- 
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terest; juvenile fiction and non- 
fiction; religious books. Buy out- 
right and on royalty. 


Wm. R. Scott, Inc., 513 Ave. 
of the Americas, New York 11, 
N. Y. Asso. Ed., May Garelick. 
Fiction and nonfiction for juve- 
niles up to 12 years of age. Roy- 
alty. 


Charles Scribner’s Sons, 597 
Fifth Ave., New York 17, N. Y. 
Adult fiction; nonfiction; travel; 
religion; poetry; juveniles. Roy- 
alty. 


Sheed & Ward, 63 Fifth Ave., 
New York 3, N. Y. Ed., Ruth 
Reidy. Catholic books of a reli- 
gious, philosophical, biographical, 
or historic nature; juveniles. Buy 
on royalty. 


Sheridan House, Inc., 257 
Fourth Ave., New York 10, N. Y. 
Ed., Lee Furman. Adult fiction 
and nonfiction. Royalties. 


Simon and Schuster, Inc., 1230 
Sixth Ave., New York 20, N. Y. 
Fiction; biography; juveniles; se- 
rious books; translations; unusual 
mysteries. Royalty. 


George W. Stewart, Publishers, 
Inc., 109 E..39th St., New York 
16, N. Y. Ed., George W. Stew- 
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art. Books of the informational 
type. Royalty. 


The Story Press (in association 
with E. P. Dutton & Co. , Setau- 
ket, L. I., New York. Eds., Whit 
Burnett and Hallie Burnett. Dis- 
tinctive novels having permanent 
literary value; significant nonfic- 
interest. 


tion of contemporary 


Royalty. 


The Superior Publishing Co., 
2809 Third Ave., Box 2190, Seat- 
tle 11, Wash. Fiction of high lit- 
erary quality. No mysteries or 
juveniles. Special interest in non- 
fiction of all types. Query before 
Standard 


submitting material. 


contracts. Royalty. 


Twayne Publishers, Inc., 42 
Broadway, New York 4, N. Y. 
Ed.., 


book publishers, with special em- 


Jacob Steinberg. General 
phasis on books dealing with the 
Far East. Also publish the Twayne 
Library of Modern Poetry, with 
John Ciardi as Editor. Royalty. 


Frederick Ungar Publishing Co., 
105 E. 24th St., New York 10, 
N. Y. Ed., Frederick Ungar. Gen- 


eral nonfiction. Royalty. 


Vanguard Press, Inc., 424 Mad- 
ison Ave., New York 17, N. Y. 


Ed., James Henle. Novels; juve- 


Wniters Monthly 


niles; nonfiction; and books on 
social science. Royalty. 


Viking Press, 18 E. 48th St., 
New York 17, N. Y. Eds., B. W. 
Huebsch and Pascal Covici. Fic- 
tion; juveniles; serious books; and 
translations of distinguished for- 
eign books. Royalty. 


Frederick Warne © Co., 79 
Madison Ave., New York 16, N. 
Y. Ed., Arthur L. Treble. Juve- 
niles, including fairy tales; adult 
nonfiction. Royalty. 


Ives Washburn, Inc., 29 W. 
57th St., New York 19, N. Y. Ed., 
Sumner Putnam. Fiction and non- 
fiction; memoirs. Royalty. 


Franklin Watts, Inc., 283 Mad- 
ison Ave., New York 17, N. Y. 
Ed., Helen Hoke Watts. Non- 
fiction; juveniles. Royalty. Query 
first. 


Westminster Press, Witherspoon 
Bldg., Philadelphia 7, Penna. 
(Board of Christian Education, 
Presbyterian Church.) Ed., Olga 
Edmond, Adult fiction; William 
Heyliger, Juvenile fiction; Dr. 
Paul Meacham, Religious books. 
Royalty. 


Albert Whitman © Co., 560 W. 
Lake St., Chicago 6, Ill. Ed., 





Trade Publications 


Eleanor Gould. Illustrated factual 
and informational stories only, 
for children from 4 to 12. No 
fairy tales or poetry. Buy out- 
night and on royalty. Query. 


Whittlesey House, 330 W. 42nd 
Et., New York 18, N. Y. (Division 
of McGraw-Hill Book Company, 
Inc.) Ed., Edward C. Aswell. 
Fiction; nonfiction; biography; 
history; psychology ; humor; juve- 
niles. Royalty. 


Wilcox and Follett Co., 1255 S. 
Wabash Ave., Chicago 5, Ill. Ed., 
Linton J. Keith. Juvenile fiction 
and nonfiction. Buy outright and 


on royalty. 


W. A. Wilde Co., 131 Claren- 
don St., Boston 16, Mass. Ed., A. 
Allan Wilde. Religious, inspira- 
tional, gift books. Royalty. 


Williams and Wilkins Co., Mt. 
Royal and Guilford Ave., Balti- 
more, Md. Ed., R. S. Gill. Medi- 
cal book publishers. Royalty. 


John C. Winston Co., 1006- 
1024 Arch St., Philadelphia 7, 
Penna. Trade Book Ed., Elizabeth 
Morton. Adult nonfiction; refer- 
ence; general biography; religious 
books; bridge books; juveniles for 
all ages; up to 60,000 to 75,000 
words for junior novels. Royalty, 
or special arrangement. 


143 


The World Publishing Ceo., 
2231 W. 110th St., Cleveland, 
Ohio. Ed., L. C. Zevin. Fiction; 
nonfiction; juvenile fiction and 
nonfiction; plays; religious. Buy 
outright and on royalty. 


A. A. Wyn, Inc., 23 W. 47th 
St., New York 19, N. Y. Ed., 
Elizabeth Phinney. Fiction and 
nonfiction ; some translations. Roy- 
alty. 


Zondervan Publishing House, 
847 Ottawa Ave., N. W., Grand 
Rapids 2, Mich. Book Editor, T. 
W. Engstrora. Evangelical reli- 
gious books; Christian fiction; 
teen-age fiction. Only book lengths 
accepted. Buy outright and on 


royalty. 


Trade Publications 


American Druggist, 572 Madi- 
son Ave., New York 22, N. Y. 


Mo. Mng. Ed., Bernard Zerbe. 
Articles up to 1500 words, illus- 
trated either by photos or art 
dealing with retail drug store op- 
eration, or articles of interest to 
pharmacists other than those on 
business subjects. Sample issue 
sent on request. 3c a word on 
publication. Also uses cartoons 
on drug store subjects, paying $15 
on acceptance. Photos used as 
illustrations for articles, $5 for 
each used. 
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Baker's Weekly, 43 W. 45th 
St., New York 19, N.Y. Weekly, 
25c; $3. Mng. Ed., James R. 
Phelan. Illustrated 
less than 2000 words, on the man- 


articles of 


ufacture of bread and cake, pas- 
up-to-date 


tries; descriptions of 
plants; news of the trade. Query. 


Space rates after publication. 


Building Supply News, 5 S. 
Wabash Ave.. Chicago 3, Ill. Mo. 
30c; $3. Ed., John W. Parshall. 
Articles of about 500 words which 
deal with the 


operation of lumber yards; short 


management and 


items of not more than 300 words 
on money-and-time-saving ideas 
“Yard Kinks.” 


40c an inch minimum on publi- 


for the department 


cation. 


Banker, 41 


Francisco, Calif 


Sutter St., 
Mo., 50c: 
Illustrat- 


exceeding 1500 


Coast 
San 
$5. Ed., Harry Lutgens 
ed articles not 
words, embodying new or well- 
handled developments in banking 


and finance 


Monthly, 230 E. 
Ohio St., Chicago, Ill. Mo.. 35c: 
$3. Ed., H. J. McLaughlin. Short, 


practical articles, 


km balme ns f 


also. method 


items and trade news of interest 


to funeral directors and embal- 


mers: illustrations. lc a word on 


publication; $4 for photos. 


Wniter’s Monthly 


The Glass Industry, 55 W. 
42nd St., New York 18, N. Y. 
Mo., 25c; $3. Ed., Cyril B. Del- 
gado. Illustrated technical articles 
devoted entirely to glass manu- 
facturing, engineering, chemistry, 
raw materials, glass factory equip- 
ment and operation. Pay on pub- 


lication. 


Hardware Retailer, 333 N. 
Pennsylvania St., Indianapolis 4, 
Ind. Mo., 25c; $1. Ed., Glendon 
Hackney. Illustrated articles from 
700 to 1000 words on the mer- 
chandising of hardware, house- 
wares, sporting goods, and major 
appliances by hardware stores. 1¢ 
a word on acceptance; $2 up for 


photos. 


Industrial Distribution, 330 W. 
42nd St., New York 18, N. Y. 
Mo., 35c; $3. Ed., W. F. Crowder. 
Illustrated experience articles from 
the 
and 


dealing with sales and manage- 


the viewpoint of industrial 


supply salesman executive 


ment. Ic a word on acceptance. 


Insurance Field, 131 West 
Main St., Louisville, Ky. Weekly, 
l5c; $3. Ed., Fred C. Crowell, 
Jr. News and features covering 
life, fire and casualty insurance 
anywhere. Interested in success 
stories and “how” articles. 35c an 
inch on publication. 





WRITER’S MONTHLY 
BOOK SHOP 


Art of Cartooning, Chuck Thorndike 
Art of Useful Writing, Walter B. Pitkin 
The Art of Writing Fiction, Mary Burchard Orvis 
Article Writing and Marketing, George L. Bird 

Best Science-Fiction Stories, Bleiler & Dikty 
Business of Cartooning, Chuck Thorndike 
Business Paper Writing, Pauline and Wilfred Redmond 
Complete Rhyming Dictionary, Clement Wood 
Correct Word and How to Use It, Josephine Turck Baker 
Dictionary of Thoughts 
Fiction Writing Self-Taught, Arthur Hoffman 
First Principles of Verse, Robert Hillyev........... 
How Advertising Is Written—And Why, Aesop Glim 
How to Sell What You Write, Myron M. Stearns 
Improving Your Vocabulary, Clarence Stratton 
Let's Write Short-Shorts, Foy Evans 
Mystery Fiction—Theory and Technique, Marie F. Rodell 
New American Encyclopedia 
Newsgathering and Newswriting, Robert M. Neal 
Plot Digest, Kobold Knight 
Preparing the Manuscript, Udia G. Olsen 
Protection and Marketing of Literary Property, Philip Wittenberg 
Radio Comedy: How to Write It, Art Henley 
The Said Book, Rodale and Mulock 
Seven Principles of Poetry, Anne Hamilton... 
Short-Short Stories, Robert Oberfirst... 
Style Rule 
Technique of Screenplay Writing, Eugene Vale 
The Technique of the Picture Story, Mich & Eberman 
Technique Sells the Short-Short, Robert Oberfirst 
Treasury of American Folklore 
Trial & Error, Jack Woodford 
Webster's Biographical Dictionary 
Webster's Collegiate Dictionary (6th edition) 
Webster's Dictionary of Synonyms 
Where to Sell Magazine Articles, Allard and Lin 
Words Into Type, Skillin and Gay 
Writers: Learn to Earn, Mildred I. Reid 
Writers: Make It Sell, Mildred I. Reid 
Writing and Selling Greeting Card Verses, June Barr... 
Writing and Selling Special Feature Articles, Patterson & Hyde cecceccaccmssnsnme - 
Writing Light Verse, Richard Armout........ 
Writing Non-fiction, Walter 5. Campbell... 
You Can Write, F. Fraser Bond........ 


WRITER’S MONTHLY 
Springfield 3, Mass. 






































































































































The Feature 
Photoplay 


By HENRY ALBERT PHILLIPS 
Makes clear the guiding principles of 
dramatization with special reference to 
the multiple-ree! play. In addition, con- 
tains numerous principles, procedures, 
and examples valuable not only in photo 
play but in other dramatic writing. 


285 peges, $!.00 


WRITER'S MONTHLY 
Soringiicld 2, Mass. 


Children’s Stories 
And How To Tell Them 


By J. BERG ESENWEIN 

and MARIETTA STOCKARD 
A guide in the writing of stories to be 
told or read to young children; a manual 
for mothers, teachers, and story-tellers; 
and a collection of the fifty best short 
juvenile classics arranged according to 
the age of te child. 


352 paaes, $3.00 
WRITER’S MONTHLY 
Springfield 3, Mass. 





The Plot of the Short Story 


By HENRY ALBERT PHILLIPS 
Deals with laws governing the plot; plot 
analysis; the process of plotting; the progres- 
sive stages in plotting; plot development; plot 
genealogy; classifications and variations of 
plot sources; and many other questions con- 
cerning plotting. 


175 paaes, $1.50 


WRITER’S MONTHLY 
Springtield 3, Mass. 


WEBSTER’S DICTIONARY 
OF SYNONYMS 


Helps you ase the righ* 
word In the rinht plece 


Thoroughly up to date with the "newer" words, 

Arranged “alphabetically,"' so that it is easy, 

Words of similar meaning listed in “aroups." 
907 large pp., indexed $5.00 


WRITER’S MONTHLY 
Springfield 3, Mess. 





Dictionary 
of Thoughts 


A collection of 20,000 Thoughts cover- 
ing @ period of over 4000 years, indexed 
end cross-indexed for ready reference. 


Maxims, pithy sayings, proverbs, quo- 
tations, humor, wit and wisdom. 


780 pages, $4.00 


WRITER’S MONTHLY 
Springfield 3, Mass. 





THE PROTECTION AND 
MARKETING OF 
LITERARY PROPERTY 


By PHILIP WITTENBERG 


A well-known lawyer explains the copyright 
lews and questions of authors rights, the latest 
contract forms, the subjects of libel, and 
plagiarism. Also deals with agents and mar- 
kets. Simply written, with many interesting 
case histories and suggestions. 


395 pp., $3.75 


WRITER’S MONTHLY 
Springfield 3, Mass. 





